
Bettor 
research
Behind the lines with sports bettors

Living consumer intelligence | yougov.com/business

U n i t e d  S t a t e s

https://business.yougov.com/content/49182-us-bettor-research-report-2024?marketo=contact&utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2024-04-US-Bettor-Research-Report


The sports 
betting market 
has experienced 
disruptions 
following ESPN 
BET's entrance
to the market

This report seeks to
answer three questions

Behind the lines with sports bettors2

Which sportsbooks are 
trending right now, and 
with which age groups?

Which in-app features 
matter most to current and 
prospective bettors?

What's the next frontier in 
sports betting innovation?
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Methodology
YouGov surveyed 2,000+ US sports bettors from 
January 5-18, 2024.

The respondent pool contains Americans who have 
bet on sports in the previous 12 months and 
Americans who have not bet on sports in the 
previous 12 months, but who might in the next 12 
months.

71% of the respondents in our survey are current 
sports bettors, and 29% are prospective sports 
bettors.

All results have been weighted by age, gender, 
race, political affiliation, education level, and 
region.
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Sportsbook 
demographics

Current bettors: Used a sportsbook in last 12 months (N=2262)
Prospective bettors: Non-users, non-rejectors (N=660)
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65% of sportsbook users in the 
last 12 months are 25-44.

54% of prospective bettors are 
25-44.
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Current bettors Prospective bettors

Sports bettors - age

Concentration of male,
25-44 year-olds

• Majority of current and 
prospective sports bettors 
are male

• More penetration possible 
among 21-24 and 45+ sports 
bettors
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Sports bettors - gender

21-24
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Which books
are trending?
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Older bettors are more 
loyal, younger bettors 
branch out
73% of sports bettors used more than one 
app last month. Less than half (43%) used 3+. 
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Sports betting sites/apps used in past month 

21-24 25-34 35-44 45-54 55+

The core group of sports bettors, 
Americans aged 25-44, use more 
sports betting apps/sites, 
averaging three in their bet set.

How many sports betting apps/sites have you used in the past month? Please select 

all that apply. (January 5-18, 2024, N=1602)



While DraftKings, FanDuel, and bet365 are 
the most used sportsbook apps/sites 
overall, younger sports bettors are more 
likely to use emerging sportsbooks like 
ESPN BET more frequently.

Sports betting app/site used most frequently 
(January 5-18, 2024, N=1602)

Behind the lines with sports bettors7

DraftKings, 
FanDuel, 
bet365 hold top 
spots
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4%

26%

14%
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DraftKings Bet365 FanDuel BetMGM ESPN Bet

Sports betting app/sites used most by US sports bettors

21-24 25-34 35-44 45-54 55+

bet365 ESPN BET
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Overall 
sportsbook 
usage 
trending up; 
emerging 
brands 
showing 
more 
momentum

Thinking about when you first started to participate in online sports betting, how has your 
usage of each app changed over time? (January 5-18, 2024, N=1,602)
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44% 20%
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bet365

888 Sport

ESPN BET

BetRivers

WynnBET

Fanatics Sportsbook

betPARX
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DraftKings

BetMGM

FanDuel

Caesars Sportsbook

I am using this more I am using this lessSportsbook usage trends among sports bettors



Top sportsbooks 
with US sports 
bettors aged 
21-24
bet365 overtakes 
DraftKings as #1 with newly 
legal American sports 
bettors.
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Rank Sportsbook US bettors aged
 21-24 using

1 bet365 31%

2 DraftKings 25%

3 FanDuel 22%

4 ESPN BET 18%

5 888 Sport 12%

6 BetMGM 11%

7 Caesars Sportsbook 6%

8 WynnBET 6%

9 BetRivers 3%

10 Fanatics Sportsbook 3%

Which of the below sports betting apps/sites have you
used in the past month? Please select all that apply. (January 5-18, 2024, N=122)
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Top sportsbooks with US
sports bettors aged 25-34

Rank Sportsbook US bettors aged
25-34 using

1 bet365 40%

2 DraftKings 31%

3 FanDuel 29%

4 BetMGM 24%

5 ESPN BET 21%

6 888 Sport 14%

7 Caesars Sportsbook 10%

8 WynnBET 8%

9 BetRivers 8%

10 Fanatics Sportsbook 5%

Which of the below sports betting apps/sites have you
used in the past month? Please select all that apply. 
(January 5-18, 2024, N=476)

bet365’s dominance with young Americans persists, 
overall usage up from 21-24 year-olds.
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Top sportsbooks 
with US sports 
bettors aged 
35-44
The biggest sports betting group,
35-44s sportsbook rankings
mirror gen pop.

Which of the below sports betting apps/sites have you
used in the past month? Please select all that apply. (January 5-18, 2024, N=538)
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Rank Sportsbook US bettors aged
35-44 using

1 DraftKings 37%

2 FanDuel 36%

3 bet365 30%

4 BetMGM 27%

5 ESPN BET 21%

6 888 Sport 12%

7 Caesars Sportsbook 10%

8 WynnBET 7%

9 BetRivers 7%

10 Fanatics Sportsbook 6%
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Top sportsbooks with US 
sports bettors aged 45-54

Which of the below sports betting apps/sites have you used in the past month? 
Please select all that apply. (January 5-18, 2024, N=476)

DraftKings and FanDuel dominate with 45-54s,
ESPN BET not far behind third place.

Rank Sportsbook US bettors aged
45-54 using

1 DraftKings 34%

2 FanDuel 33%

3 BetMGM 16%

4 bet365 12%

5 ESPN BET 12%

6 Caesars Sportsbook 8%

7 888 Sport 5%

8 BetRivers 5%

9 Fanatics Sportsbook 4%

10 Betfred 3%

https://platform.yougov.com/profiles-lite/dashboard/766926e91a0e7692ef0c7f8c2deeaa0161182888-us/default_view?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2024-04-US-Bettor-Research-Report
https://business.yougov.com/content/49182-us-bettor-research-report-2024?marketo=contact&utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2024-04-US-Bettor-Research-Report


Top 
sportsbooks 
with US sports 
bettors that 
are 55+
DraftKings used recently by nearly 

half (46%) of 55+ sports bettors.
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Rank Sportsbook US bettors aged
55+ using

1 DraftKings 46%

2 FanDuel 34%

3 BetMGM 17%

4 ESPN BET 8%

5 Caesars Sportsbook 8%

6 bet365 6%

7 BetRivers 4%

8 Other 4%

9 Fanatics Sportsbook 3%

10 WynnBET 1%

Which of the below sports betting apps/sites have you
used in the past month? Please select all that apply.
(January 5-18, 2024, N=251)
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Top sportsbooks 
with US sports 
bettors
DraftKings leads overall, ESPN BET
in top 5 despite recent market 
entrance.

Which of the below sports betting apps/sites have you used in the past month?
Please select all that apply. (January 5-18, 2024, N=1602)

Rank Sportsbook US bettors using 21-24 rank 25-34 rank 35-44 rank 45-54 rank 55+ rank

1 DraftKings 35% 2 2 1 1 1

2 FanDuel 32% 3 3 2 2 2

3 bet365 28% 1 1 3 4 6

4 BetMGM 22% 6 4 4 3 3

5 ESPN BET 18% 4 5 5 5 4

6 888 Sport 10% 5 6 6 7 11

7 Caesars Sportsbook 9% 7 7 7 6 5

8 BetRivers 6% 9 9 9 8 7

9 WynnBET 6% 8 8 8 11 10

10 Fanatics Sportsbook 5% 10 10 10 9 9
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Why do sports 
bettors create
new accounts?

Main reasons to create an account (January 5-18, 2024, N=2262)

55%
53%

37% 37%

33%
30%

28%
25%

51%
49%

40% 38%

36%
34% 29%

30%

A good welcome
offer

They provide
good offers and

promotions

They provide
good customer

service

Family or friend
recommendation

I want a better
site/app

experience

The brand has
good free-to-play

games

I saw an
advertisement for

the brand

They offer live
streams of the

games and
matches

All ages 25-44 year oldsTop reasons that current sportsbook users create new accounts
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Why would
prospective 
bettors start 
betting?

Main reasons to create an account (January 5-18, 2024, sportsbook 
user N=1602 - non-user, non-rejector N=660)

49%

41%
39% 38%

31%
27%

21%
19%

45%

38% 38%
36%

33%

24%
22% 22%

A good welcome
offer

They provide good
offers and

promotions

Family or friend
recommendation

They provide good
customer service

The brand has
good free-to-play

games

I’ve had good 
experience with 

other parts of the 
brand (e.g., casino 

games)

They offer live
streams of the

games and
matches

I saw an
advertisement for

the brand

All Ages 25-44Top reasons that non-users may create an account
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Less is not more 
when it comes to
in-app features

Key attributes:

• 74% placed importance on: ‘is 
easy to place a bet while 
I’m watching sports’

• 69% of 35–44 year-olds placed 
importance on: ‘streams live 
sports in the app’

Feature importance is somewhat important or very important (January 5-18, 2024, N=2262)
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77%

63%
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77%

74%

71%

75%

60%

70%

71%

71%

80%

70%

80%

79%

77%
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80%

69%

74%

74%

All ages 25-44

Ability to live stream 
games/contests I bet on

Ability to see statistics on 
games/contests I bet on

Deposit/wager limits

Live betting

Live scoring

Odds boosts

Parlay bets

Profit boosts

Push notifications

Regular app updates

Tutorials and guides to 
help new users

Importance of specific in-app sportsbook features
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The need 
to stream:
A future heartbeat 
of in-app 
engagement

How interested are you in using a sports betting site/app to live stream a game or 
contest in the same app that you placed a bet on? (January 5-18, 2024, N=2168)

Behind the lines with sports bettors18

Live streaming sporting events in sportsbook apps

28%

40%
41%

30%

11%

40%

33%
32%

28%
29%

17%

20%

15%

26%

32%
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3%

5%

8%

12%

7%

5%

7%

9%

15%

21-24 25-34 35-44 45-54 55+

Very interested Somewhat interested Neither interested or uninterested
Somewhat uninterested Very uninterested



Live streaming, 
the difference-
maker your app 
needs
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Likelihood to use site/app with live streaming 
(January 5-18, 2024, N=2262)

29% 32% 30%

32%
35%

33%

35%
31%

33%

Future bettors Current bettors All

Much more likely Somewhat more likely
No impact Somewhat less likely
Much less likely

Live streaming feature would motivate usage of that app

If only one sportsbook had the ability 
to live stream the game or contest 
you plan to bet on, would you be 
more or less likely to use the site/app 
with the live streaming ability?
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Do
live streamers
bet more?



Impact of streaming service on use of sports betting 
site/app (January 5-18, 2024, N=2262)
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Stream rising to 
the to the top?

11%

25%
36%

31%

18%
24%

29%27%

25%

22%

30%
33%

39%29%

31%
30%

59%
43%

30%28%
36%

37%

36%
37%

1%
5%

2%4%6%
5%

2%
3%

55+45-5435-4425-3418-24Future
bettors

Current
bettors

All

Much more likely Somewhat more likely No impact Somewhat less likely Much less likely

60% of current sports bettors say they 
would be more likely to use a book 
associated with a streaming service.

How does a streaming service 
that is associated with a sports 
betting site/app impact your 
use of that brand’s product?

Impact of streaming service on use of sports betting apps/sites

21-24



As you may know, some sports betting sites/apps are associated with streaming services. 
Which of the below streaming services have you ever heard of? Please select all that apply. (January 5-18, 2024, N=2262)
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Awareness of sports betting streaming servicesSports betting 
streaming
penetration 74%

45%

44%

8%

53%

40%

40%

21%

ESPN+

FanDuel TV

DraftKings Network

None of these

Sports bettors Future bettors

Considering that bettors say they are 
more likely to use a betting app 
associated with a streaming service, 
ESPN BET’s awareness among bettors 
positions the book for sustained 
growth.



Which of the below streaming services associated with a sports betting site/app have you ever used? 
Please select all that apply. (January 5-18, 2024, N=2262)
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Sports betting 
streaming 
conversion

49%

29% 30%

26%

40%

26% 26%

31%

ESPN+ FanDuel TV DraftKings Network None of these

Sports bettors Future bettors

Usage of sports betting streaming services
(Among Americans who have heard of 1+)
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Sports betting drives content consumption

40%

39%

37%

36%

33%

33%

29%

28%

28%

24%

To watch content about the sports/games I bet on

For entertainment purposes

To watch content about my favorite sports

To see highlights and statistics of major sports

It makes betting more convenient than using a separate TV stream and betting app

To get latest odds and ideas for my bets

To hear from some of my favorite TV personalities

To get advice from experts for future bets to place

To get advice for the fantasy games I play

It is free and I’d have to pay to watch it anywhere else

Why do you watch content on streaming services associated with a sports betting site/app? 
Please select all that apply. (January 5-18, 2024, N=2262)

Sports betting streamers

Top reasons for watching a sports betting streaming service
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GGP is a syndicated survey available on 
subscription covering gambling data in 24 
countries. 
It regularly surveys members of YouGov’s 
consumer panels which make up the world’s 
largest connect survey dataset.

Data for the US is collected monthly, including 
2,000 nat rep sample of the general public 
and a 1,000 boost of monthly gamblers.
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Explore bettor 
research 
solutions for 
your business

Always-on syndicated data tool collecting 
brand, media, lifestyle, demographic and 
attitudinal data for over 350,000 
Americans. Runs in 50+ countries.

Topics include gambling which can be 
analyzed by factors as diverse as favourite 
athletes and teams, to streaming 
subscriptions.

Always-on brand tracker collecting 
attitudes daily on over 2,000 brands in 
the US alone. Runs in 50+ countries.
Includes additional casino, sportsbook 
and other related brands not covered 
within this report.

Ad hoc studies

YouGov regularly runs ad hoc surveys 
about gambling, asked of nationally 
representative samples. Some of these 
findings are included in this presentation.

Get a demo
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