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DOES WHAT?

RESET OF 
POSITIONING

BRANDING AND 
ADVERTISING

AUSTRALIAN 
TEAM

AUSTRALIAN 
SQUASH TOUR











FITNESS 
POSITIONING 
PLAN

Pitch squash content and material to fitness 
media outletsMEDIA

Look to share fitness based content through 
social media (fitness on socials is MASSIVE!)SHARE

Look to more formalised partnership 
arrangements with gyms to grow this space.GROW





RESET OF 
SQUASH 
IMAGE 
STRATEGY

• MEDIA : Ensure positive messaging 
through mainstream and social media and 
target articles highlighting increase in 
participation.

• PROFILE : 
• World Record attempt
• Squash to feature at revamped 

Australian Sports Museum
• Business and corporate events
• Build awareness around SQA programs 

(Cardio Squash, Play-Move-Learn, 
Adaptive Squash)





FOCUS ON AUSTRALIAN NATIONAL TEAMS












