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Before we

go further...

What do you know
about SEO?

Do you have an SEO
strategy in place?

Is organic traffic a main
focus for your team?
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What is SEO?

Search Engine Optimization (SEQ) is the practice of
increasing the quantity and quality of traffic to your
content through organic search engine results.
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SEO RESEARCH—USER INTENT

I-want-to-buy
moments:

When someone is ready
to make a purchase
and may need help

deciding what to buy
or how to buy it.

Google’s own research and guidance sorts and ranks
content according to categories of user intents

4 new moments every marketer should know
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https://www.thinkwithgoogle.com/marketing-resources/micro-moments/4-new-moments-every-marketer-should-know/

SEO RESEARCH—USER INTENT

Informational
e.g. “why do cats need furniture?”

Research

e.g. “types of cat furniture”

Transactional
e.g. “buy cat furniture online”

Navigational
e.g. “Tom’s Cat
Furniture Emporium”
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UNDERSTANDING USER INTENT

Steps in Need: Need: Need:
Buying Process Allergies Asthma Mold

Find Solutions Air Purifiers help Air Purifiers help Air Purifiers help
to Problem with Allergies with Asthma with Mold
Which Solution HEPA filter is best HEPA filter is best UV light is best
is Best? for Allergies for Asthma for Mold
Which Brand HEPA Air Purifier HEPA Air Purifier Best UV Light
is Best? Reviews Comparisons Air Purifier

Free Shipping for Air Lowest Price for Air Free Returns for Air

Ready to Buy Buster Buster Buster Buster Buster Buster
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SEO Considerations

Pros Go gle

e Organicresults

are owned O, ask me a question... X )
e Builds

T llty e Google Search I'm Feeling Lucky

autho rlty Google offered in: Frangais

cons

e Takestimeto
get results

e Requirestime
to build great
content
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Keyword Competition

GO gle moz canonicalization for beginners X !J Q

Q Al @ Shopping [] Videos [&] Images (& News : More Tools

About 698,000 results (0.51 seconds)

/

https://moz.com » SEO Learning Center

Canonicalization - Moz ~——

/ A canonical tag (aka "rel canonical") is a way of telling search engines that a specific URL
presents the master copy of a page. Using the canonical tag ...

SEO Best Practices for... - SEO Learning Center - Redirects - Duplicate Content

People also ask

What is canonicalization used for? v
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Why SEO Matters
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31% o

81% of B2B purchase  Thecloserate for SEO 64% of searchers

cycles start with a leads is 8x higher than click on an organic
web search. outbound leads.

Search Engine Journal result.
Earnest Agency Moz
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-~ Foundational and technical SEO
still matter, but greatcontent ___________________________
drives growth.
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*Click here to get your
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https://drive.google.com/file/d/1ux0E8fbeImtv98pwtPeyuPK2WDIsZyDj/view?usp=sharing

How do we make our
content stand out?

Oberflip



Uberflip makes

It easy to

Lay the foundation for best-in
class technical SEO for your hub

Ensure SEO best practices
are followed when content
is published

Track organic traffic to your
content and its impact

Oberflip



Areas of Focus for Uberflip SEO

Canonical
Best

Practices
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Hub SEO
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e HI1Header

O e SEO Title & Description
e No Robots
Hub Level e Hub Locale

SEO Settings
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BEST PRACTICES

Hub H1 Header

This is what readers see as the title on your
page. If you look at the code on your page
you’ll find it wrapped in the <h1></h1> tag
(found in custom labels).

« Don't use the same wording as your SEO title
but keep it consistent

v Use your keyword phrase once in your H1 tag

«” There should only be one H1 tag on any page

OUR LATEST BEE FARMING RESOURCES, TIPS AND BEST PRACTICES

Learn from bee farming experts how to improve your beekeeping business, streamline operations, and generate more revenue from |




HUB H1 HEADER

HOW TO EDIT

@ Resources for Bee ...

Hub H1 Header S

)

1. Click Appearance ‘

2. Click Custom Labels ‘ o o

3. Scroll to first item in s'me el /
the list labeled “Latest Latest Content OUR LATEST BEE FARMING RESOURCES, TIF

o

Yo HUD Options

Content”

. - Oberflip



BEST PRACTICES

Hub SEO Title

This important setting defines the Title Tag
for a page. It’s what shows up on search
engine results and in the browser tab when
someone is on a page within your Hub.

« Avoid duplicate title tags across
your Hub

v/ 55 characters or less

« Suggested format:

Primary Keyword - Secondary Keyword | Brand Name

TITLES
Build keywords into
your titles.

® @ 4> Bee Farming Resources Hub - X

- ( | @ Secure | ht Bee Farming Resources Hub - Helping Bee
Farmers Improve Their Business | Bee2Bee

| Bee Farming Resources Hub - Helping Bee Farmers Improve ...

resources.bee2bee.com
Learn from bee farming experts how to improve your beekeeping business, streamline

operations, and generate more revenue from your honey making.



Ds

DESCRIPTIONS
Meta tags should describe
what pages are about.

BEST PRACTICES

Hub SEO Description

This other important setting defines the Meta
Description for a page. It’s what shows up on
search engine results, tells Googlers what they’ll
find on your page, and compels them to click!

« Avoid duplicate meta descriptions across

your Hub Bee Farming Resources Hub - Helping Bee Farmers Improve ...

resources.bee2bee.com
Learn from bee farming experts how to improve your beekeeping business, streamline
operations, and generate more revenue from your honey making.

v/ 150 to 160 characters in length
« Compelling meta descriptions get clicks

Do not use quotes or any non-alpha
characters



HUB SEO TITLE & DESCRIPTION

HOW TO EDIT

Hub SEO Title &

Description

1. Click Appearance
2. Click Branding

3. Scroll to field labeled o 6
“SEO Title” | |
SEO Title m L

4. Scroll to field labeled Bee Farming Resources Hub - Helping Bee Farmers Improve Their Business | Bee

“SEO Description”

) - Oberflip



Cr

Search engines must be
able to easily crawl your
pages.

BEST PRACTICES

No Robots Meta Tag

The No Robots Meta Tag lets you prevent
search engines from crawling and indexing
your entire Hub of content.

v Useful when you don’t want 2y content more revenue‘from your honey making. ">

crawled on your Hub 24 <meta name="robots" content="noindex, follow">
icon" sizes="57x57" P

v/ Suitable for sandbox Hubs, internal resource
centers or during pre-launch

% Remember to disable this once you launch
your resource center, otherwise Google won't
know to crawl your content!

Oberflip




HOW TO EDIT

No Robots
Meta Tag

1. Click Hub Options
2. Click Advanced

3. Scroll to No Robots
Meta Tag

NO ROBOTS METATAG

) Prevent search engines from indexing this entire Hub

¥ bk O

. - Oberflip



BEST PRACTICES

Hub Locale

Set a specific language for your Hub that
tells Google which language your content

1 1 <html itemscope itemtype="https://schema.org/WebPage" lang=en-CA dir=ltr class="js"
is intended for. En

« Ifhub is targeting a specific locale, be sure to
specify this as it will add lang tags to each page

v If you are targeting multiple
countries/languages, best practice is to have a

separate hub for each locale L

5




Hub Locale

e What it does: Determines the value of the lang and dir attributes in a Hub's HTML, which
declare its language, region, and reading direction.

e Why it matters:
o Allows search engines to associate your content with a particular language, and serves
content where language is spoken
o Helps accessibility scores, and helps browsers serve correct characters

<html itemscope itemtype="https://schema.org/WebPage'] lang=en-CA dir¢ltr|class~"js">
<head>
<meta charset="utf-8">
<title>Bee Farming Resources Hub - Helping Bee Farmers Improve Their Business | Bee2Bee</title>
<meta name="title" content="Bee Farming Resources Hub - Helping Bee Farmers Improve Their Business | Bee2Bee">
<meta name="description" content="Learn from bee farming experts how to improve your beekeeping business, stream
making. ">
<meta name="viewport” content="width=device-width, initial-scale=1.0, minimum-scale=1.0, maximum-scale=1.0, user

----- -

NOTE: For configuring multiple language hubs please connect with your CSM regarding setting up HREFs and multi-language linking.

. . - Oberflip



HOW TO EDIT

Hub Locale

1. Click Hub Options
2. Click Advanced

3. Scrollto
Internationalization

4. Choose a country from
the drop-down menu

Resources for Bee ...
bee2bee.uberflip.com (RSS)

< A b
& Redirect Rules

,# Appearance
) Integrations
¥ Tags

</> Website Tools
@ Scheduled Tasks
sl !mages

a Hub Privacy

& Hub Options

Advanced

Delete Hub

H Oberflip 55 Hubs v

HUB LOCALE

41 Metrics

No Robots Meta Tag

EU Compliance

Prompt EU visitors with 'accept cookies' page

Prompt Title

Enter Prompt Title

Prompt Text

Exit URL

Enter Exit UR

Sharing T e R )
Authentication
Change Hub Domain Internationalization

a

v

Hub Locale  English (Canada)
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Stream SEO
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Stream Level
SEO Settings

H1 Header

SEOQ Title & Description
URL Path

No Robots

Canonical Meta Tags
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BEST PRACTICES

Stream H1 Header

This is what readers see as the title on your
page. If you look at the code on your page
you’ll find it wrapped in the <h1></h1>
tag.

«~ Don't use the same wording as your Title Tag
but keep it consistent

<

Use your keyword phrase once in your H1 tag

N

There should only be one H1 tag on any page

Honey Dehydrator

-

Honey Dehydrator

% B .ps?

*1.
=

Hd

HEADINGS

Bldk ords into
yd bhg




STREAM H1 HEADER

HOW TO EDIT

v [ Analytics i Metrics (Legacy) % Marketplace v

Honey Dehydrator

Stream H1 Header

Metadata Options Appearance

1. Click Content

2. Click on a Stream

3. Titlefield is at the top
of the page, second
from the top (top title
field is the streams
internal name)

. - Oberflip



BEST PRACTICES

Stream SEO Title

This important setting defines the Title Tag
for a page. It’s what shows up on search
engine results and in the browser tab when
someone is a page within your Hub.

« Avoid duplicate title tags across
your Hub

v/ 55 characters or less

« Suggested format:

Primary Keyword - Secondary Keyword | Brand Name

Tt

TITLES
Build keywords into
your titles

Honey Dehydrator

& Honey Dehydrator | Bee2Bee X

Honey Dehydrator | Bee2Bee

resources.bee2bee.com/honey-dehydrator

Learn all about the honey dehydration process and the best honey dehydrators on the
market to get you the best testing sweetener.



Ds N

DESCRIPTIONS
Meta tags should describe
what pages are about.

BEST PRACTICES

@ Hubs > Manage - Uberflip X 9 Honey Dehydrator

C @& bee2bee.uberflip.com/t hydr
real I I @ BEE BEE y P Resor
R : yownal 3
s 4 i

] | | = eping 11: ——
- The ease of migrating to How to Streamline 11 Beekeepi
Snowflake for Development With One Should Knor
workn‘]g w|th Honey Bees {6sense.company.name} Simple Platform {6sense.col

Read Flipbook Read Article Discover The Platform Read Articl

This other important setting defines the Meta B -
Description for a page. It’s what shows up on e g o o S S
search engine results, tells Googlers what they’ll

find on your page, and compels them to click!

js/pinit main.js?0 41912 ity-name="PINTEREST"></script>

ion process and the best honey dehydrators on the market to get you the best tasting sweetener.">
J e=1 >

a name="title"" content="Honey Dehydrator | Bee2Bee">
name=" " content="Learn all about the honey dehydration process and the best honey dehyd:

SRRy - faal  t_ta:_4 A e

« Avoid duplicate meta descriptions across
your Hub

rk. com/fi InAgH TKANZYINj| x/-w-320. jpg">

v 150 to 160 characters in length Honey Dehydrator | Bee2Bee
resources.bee2bee.com/honey-dehydrator

] L. . Learn all about the honey dehydration process and the best honey dehydrators on the
« Compelling meta descriptions get clicks market to get you the best testing sweetener.

Do not use quotes or any non-alpha
characters

Oberflip



STREAM SEO TITLE & DESCRIPTION

HOW TO EDIT Oberﬂip Hubs v [ Flipbooks v  [# Analytics . Metrics (Legacy) % Marketplace v 4 Buzzlightyear v | & BacktoAdmin

Resources for Bee ...

Streams / Honey Dehydrator
bee2bee uberfip.com (RSS)

[S] 0: 7210400 Status: PUBLISHED

<
Honey Dehydrator

n
m Dashboard Preview | &
r e a I e Content Honey Dehydrator

Calls-To-Action Learn all about honey dehydrators!
n ]
Recommendations
Smart Filters This Stream is currently Hidden. It will not display in your Hub's menu or be included in your ‘recent items' stream, and it will not be indexed by search engines. However, the Stream and
its Items are still accessible via their direct links.
Redirect Rules
Appearance

.
C I I C k C O nte nt Iotagations Appearance Custom Labels Multi-Language Stream

Tags

URL Path

Website Tools
/  honey-dehydrator

Click on a Stream

Images
Honey Dehydrator | Bee2Bee
Hub Privacy

1.
2.
. SEO Description
ick on a
. Learn all about the honey dehydration process and
4,

6sense Tag Manager the best honey dehydrators on the market to get

Image Migrator

Edit SEO Title and SEO

Honey Dehydrator | Bee2Bee

Description

Learn all about the honey dehydration process and the best honey dehydrators on
the market to get you the best tasting sweetener.

. - Oberflip



1A
Important Information:

Important to note that search engines will only be crawling one
description. If you choose to use an SEO description it will override the
stream description. If you choose not to use the SEO description, your
stream description will (most likely) be your meta(SEO) description.

Oberflip



URLs
Build keywords into your
page addresses.

BEST PRACTICES

Stream URL

@ BEE BEE|

Honey Dehydrator

Customize the URL Path of your Item. This
represents the part of the URL that comes
after yourdomain.com/streamname/ . The
stream URL Path is auto-generated from the
stream name.

v The more readable by human beings,
the better.

v/ Keep it simple, relevant, compelling,
and accurate

v 100 chars max. for the whole URL




HOW TO EDIT

Stream URL

Click Content
Click on a Stream
Click on SEO Tab
Edit URL Path

URL Path

/

honey-dehydrator

Oberflip

Resources for Bee ...
bee2bee uberfip.com (RSS)

<
Dashboard
Content
Calls-To-Action
Recommendations
Smart Filters
Redirect Rules
Appearance
Integrations
Tags
Website Tools
Scheduled Tasks
Images
Hub Privacy

Hub Options

/5 Bk Task Smasher

Q) Enhanced Tag Manager

0 0@

Hubs v B Flipbooks v ¥ Analytics i Metrics (Legacy)

Streams / Honey Dehydrator
B 07210400 status: pusLiseD

Honey Dehydrator

Honey Dehydrator

Learn all about honey dehydrators!

% Marketplace v

STREAM URL

4 Buzzlightyear v | & BacktoAdmin

Preview | &

This Stream is currently Hidden. It will not display in your Hub's menu or be included in your ‘recent items' stream, and it will not be indexed by search engines. However, the Stream and

its Items are still accessible via their direct links.

Appearance

URL Path
/  honey-dehydrator
'SEO Title
Honey Dehydrator | Bee2Bee

SEO Description

Learn all about the honey dehydration process and

Custom Labels

Mutti-Language

Stream

- Oberflip



Canonical Best
Practices & Stream
SEO Settings

Oberflip



PDF

Source Stream

/sourceStream/ItemA

Marketing

Stream
1

PDF Item A

PDF Item A

Marketing
Stream
2

PDF Item A

Marketing
Stream
3

PDF Item A

Marketing
Stream
4

PDF Item A

/streami1/ItemA

/stream2/ItemA

/stream3/ItemA

/stream4/ItemA

Oberflip



Dd X

DUPLICATE
Be smart. Use canonicals,
redirects.

BEST PRACTICES

Enable Canonical
Meta Tag

Tells search engines that multiple pages should
be considered as one.

' MTY1INzZYXNSZ1eHQ9aWNvInNpZz00MGQ50TEZNZEyZGYZNGUSZDE2YmMM3Z JgxNT1mZ JUSOA%253D%253D/ fav
icon.ico"><![endif ]--><link rel="canonical" href="https://bee2bee.com/blog/10-honey~

« Imported items (via RSS) from a third party
blog that is indexed on Google, should have
the canonical meta tag turned on at the
Source Stream.

v Marketing streams that are indexed should
always have the canonical meta tag setting
enabled

« Unless a canonical URL is entered at the
item level - when this setting is enabled, the
Canonical URL will automatically be set to
the URL of the item in its Source Stream

L family=Roboto$3A400%2C300%2C300italic$2C400italic%2C500%2C500italic%2C700italic$2C70




Dd X

DUPLICATE
Be smart. Use canonicals,
redirects.

Force Self-
Canonical URL

This option is intended as an override if an explicit
canonical URL is present. If you prefer for the original
blog page to remain the "master”, leave this option

t d ff ' MTY1INzZYXNSZ1eHQ9aWNvInNpZz00MGQ50TEZNZEyZGYZNGUSZDE2YmMM3Z JgxNT1mZ JUSOA%253D%253D/ fav
urned oir. icon.ico"><![endif ]--><link rel="canonical" href="https://bee2bee.com/blog/10-honey~

L family=Roboto$3A400%2C300%2C300italic$2C400italic%2C500%2C500italic%2C700italic$2C70

« |fenabled, 301 redirects should be created on
the original blog that point to the corresponding
ltems in your Hub, so that SEO authority can be
passed over.




Indexing External Blogs in Uberflip

Original Blog (source) Blog Stream (via RSS) UF Marketing Stream

domain.com/blog hub.domain.com/blog hub.domain.com/topicA

Setup: Setup:

° Setup 301 Redirects for all blog ° Import content from RSS Set.up. Add items from Blog Stream
articles to point to Blog Stream ° No Robots is OFF o Canonical URL is auto set to Blog
URLs ° Canonical Meta Tag is ON Stream URL

° Force Self Canonical is ON o No Robots is OFF
Effect: ° Start publishing in Uberflip : .

° 301 Redirects will pass SEO ¢ Canonical Meta Tag is ON

authority to the Blog Stream ltems Effect:
Effect: )

. . ° SEO Setting: Crawlable (canonical)
° SEO Setting: Crawlable (canonical) .
e  Blog Stream URLS will be indexed *  Canonical Meta Tag passes SEO

. . . ) . authority to the Canonical URL (ie.
° Search engines will point to items in Blog Stream)
Blog Stream

mmi
n

. . - Oberflip



Dd X

DUPLICATE

Be smart. Use canonicals,
redirects.

BEST PRACTICES

Auto-Redirectto
ltem’s Canonical URL

When enabled, Items in this Stream will 301 redirect to

. 7 9 .
Item S Canonlcal URL (Set at the Item |eve|) ' MTY1INzZYXNSZ1eHQ9aWNvInNpZz00MGQ50TEZNZEyZGYZNGUSZDE2YmMM3Z JgxNT1mZ JUSOA%253D%253D/ fav
icon.ico"><![endif ]--><link rel="canonical" href="https://bee2bee.com/blog/10-honey~

 Note this option takes you out of the Uberflip | family=Roboto3A400%2C30082C300italic$2C400italict2C500%2C500italics2C700italict2C70
experience to an external webpage

v/ Note that if you do choose to enable this option
no metrics on clicks or views of items in this
stream will be tracked in Uberflip Analytics
(assuming the item’s canonical URL is an
external page)




Redirecting to Blog on Corporate Site

Original Blog (source)

domain.com/blog

Blog Stream (via RSS)

hub.domain.com/blog

UF Marketing Stream

hub.domain.com/topicA

Setup:

Effect:

Import content from RSS

No Robots is OFF

Canonical Meta Tag is ON

Auto redirect to Item’s Canonical
URL is ON

SEO Setting: Crawlable (canonical)
Original Blog will be indexed

No analytics will be captured in
UFA

Effect:
[ ]
[ ]

Add items from Blog Stream
Canonical URL is auto set to Blog
Stream URL

No Robots is OFF

Canonical Meta Tag is ON

SEO Setting: Crawlable (canonical)
Canonical Meta Tag passes SEO
authority to the Canonical URL (ie.
Original Source URL)

,,,,,,,,,,,,,,,,,,,,

- Oberflip



BEST PRACTICES

Stream No Robots

Prevent search engines from crawling

and indexing an entire Stream of content.

« Usually used on an internal sales
enablement Stream, ABM Stream or while
you're building out a new Stream for your
resource centre.

v/ No Index: tells search engines not to
include the Stream or any Items within it in
their search results.

Follow: tells search engines that they can
still follow links in the Stream to discover
other content.

more revenue from your honey making.
24 <meta name="robots" content="noindex, follow">
icon" sizes="57x57"

NOTE: When disabled on Marketing streams Uberflip
will automatically set the stream to “crawlable
(canonical)” by enabling “Canonical Meta Tag”




HOW TO EDIT

STREAM CANONICAL SETTINGS

Oberflip 8 Hubs v Flipbooks v B Analytics il Metrics(Legacy) % Marketplace v

& Buzlightyear & Backto Admin

Resources for Bee ...
beezbee uberflip.com(RSS)

Stream Canonical

Settings

1. Click Content

2. Click on a Stream
3. Click on SEO tab
4.

Click on Advanced
SEO Options

Items n Appearance Custom Labels Multi-Language

App C Stream
< 4 URL Path
@ Dashboard o /| bee2bee-honey-hydrator
Content SEO Title
14 Calls-To-Action v
> Recommendations v SEO Description
Y Smart Filters
& Redirect Rules =
~

s o Advanced SEO Options
\) Integrations Name Description Enabled
W Tags

Enable Canonical Meta Tag Add a meta tag to tell search engines to only index this item in its original Stream ()
</> Website Tools v

e i When checked, all items within this stream will have a canonical meta tag that points at it's current location, ignoring the

orce Self-Canonical
@ scheduled Tasks value set in the SEO tab
B8 Images

Auto redirect to Item's Canonical URL  When enabled, Items in this Stream will 301 redirect to their respective original location (if one exists)
B Hub Privacy v

Brouent caarch feam indaving thic Stzaar 1£ tha buh antian of th Yad o if ot
Ld
Name Description Type ¥ Enabled

Enable Canonical Meta Tag

Force Self-Canonical URL

Auto redirect to Item's Canonical URL

No Robots Meta Tag

Add a meta tag to tell search engines to only index this item in its original Stream

When checked, all items within this stream will have a canonical meta tag that points at it's current location,
ignoring the value set in the SEO tab

When enabled, Items in this Stream will 301 redirect to their respective original location (if one exists)

Prevent search engines from indexing this Stream. If the Hub option of the same name is checked, or if stream
authentication is enabled it will take precedence over your setting here

SEO

SEO

SEO

SEO

Oberflip



Default Source Stream SEO Settings & Best Practice

Items SEO CustomLabels | Multilanguage | App Configuration | Stream Performance Stream Info Options

URL Path

/ | native-pdf-2

SEO Title

SEO Description

Abvanced SE0 Opions ~ A—

Name Description

Enabled

Enable Canonical Meta Tag Add a meta tag to tell search engines to only index this item in its original Stream

Force Self-Canonical URL When checked, all items within this stream will have a canonical meta tag that points at it's current location, ignoring the value set in the SEO tab

Auto redirect to Item's Canonical URL ~ When enabled, Items in this Stream will 301 redirect to their respective original location (if one exists)

No Robots Meta Tag Prevent search engines from indexing this Stream. If the Hub option of the same name is checked, it will take precedence over your setting here

By default, when source streams are created they have all SEO settings disabled, making the stream set to

Crawlable. It is best practice to toggle on the Enable Canonical Meta Tag setting so that a canonical tag is applied
to all items. This will adjust the stream SEO setting to Crawlable (canonical).

- Oberflip



BM Example - Marketing Stream

Optimize Your Web Properties to Get Noticed by Patients Faster

nnnnnnnnnnnnnn

\\\\\

zzzzzz

ssssss

By default, when marketing streams are created they are done so in a “Hidden” state and have the Enable
Canonical Meta Tag and No Robots Meta Tag toggled on. This sets the stream SEO settings to no-index/follow.

The stream is prepped and ready with the best practice of having the canonical meta tag enabled for when you

want to make it indexed for search engines. See next slide for how to do this. . )
. - Oberflip



Setting Your Marketing Stream to be Indexe

To allow your marketing stream and its contents to be indexed (set to crawlable (canonical)),
you will need to do two things:

1) Switch the stream from Hidden to Show

This Stream is currently Hidden. It will not display in your Hub's menu or be included in your 'recent items' stream, and it will not be indexed by search engines. However, the Stream and its Items are sfil their direct links.

Open Stream

Items Metadata Appearance Custom Labels A i ] App C 1 Stream Performance
Share

= Sort By: Display Order ~ Q ¢ t -
Schedule

2) Toggle off (disable) the No Robots Meta Tag setting

Advanced SEO Options ~
Name Description Enabled
Enable Canonical Meta Tag Add a meta tag to tell search engines to only index this item in its original Stream ()
Force Self-Canonical URL When checked, all items within this stream will have a canonical meta tag that points at it's current location, ignoring the value set in the SEO tab

Auto redirect to Item's Canonical URL  When enabled, Items in this Stream will 301 redirect to their respective original location (if one exists)

No Robots Meta Tag Prevent search engines from indexing this Stream. If the Hub option of the same name is checked, or if stream authentication is enabled it will take precedence over your setting here

. - Oberflip



ltem SEO
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Item Level
SEO Settings

Item SEO Title & Description
URL Path

Item Status

Canonical URL

Preventing Duplicate Content

Advanced Item Level Best
Practices

Oberflip



BEST PRACTICES

ltem SEO Title

This important setting defines the Title Tag
for a page. It’s what shows up on search
engine results and in the browser tab when
someone is on a page within your Hub.

« Avoid duplicate title tags across
your Hub.

v/ 55 characters or less

« Suggested format:

Primary Keyword - Secondary Keyword | Brand Name

Tt

TITLES
Build keywords into
your titles.

Honey Dehydrator

& Honey Dehydrator | Bee2Bee X

Working with Honey Bees - Purdue Ebook | Bee2Bee
resources.bee2bee.com/honey-dehydrator/working-with-honey-bees

Beekeeping offers many exciting educational experiences, from learning about bees and
honey plants to raising bees and producing honey. Get the guide.



BEST PRACTICES

Iltem SEO
Description

This other important setting defines the Meta
Description for a page. It’s what shows up on
search engine results, tells Googlers what they’ll
find on your page, and compels them to click!

Avoid duplicate meta descriptions across
your Hub

v/

150 to 160 characters in length
Compelling meta descriptions get clicks

Do not use quotes or any non-alpha
characters

Ds

DESCRIPTIONS
Meta tags should describe
what pages are about.

X @ Honey Dehydrator | Bee2Bee X

@® Hubs > Manage - Uberflip

C @ bee2bee.uberflip.com/r hydrator-3

@ BEE BEE

The ease of migrating to
Snowflake for
{6sense.company.name}

How to Streamline
Development With One
Simple Platform

11 Beekeepi
Should Kno
{6sense.co!

Working with Honey Bees

Read Flipbook Read Article Discover The Platform Read Articl

[® (1] | Elements Console Sources Network Performance Memory  Application  Security
<IDOCTYPE htal>

<html itemscope itemtype="https://schema.org/WebPage" lang="en-CA" dir="ltr" class="js no-applicationcache audio canvas e borderimage borderradius boxshadow flexbox flex
L hs\a multiplebgs ey e reflections rgba supports textshadow 3d ashchange history g svg sve
cht>

Lighthouse  Recorder &

t.con/js/pinit main.js?0 41912 ity-name="PINTEREST"></script>

Dehyd rator | BeeBee</title>

"t ehydrator | Bee2Bee'

rn all about the honey dehydration process
.0,

and the best honey dehydrators on the market to get you the best tasting sweetener.">
) e=1.0, >

“Uberflip">
_id" content="67074">

mrl itemprop="name" content=" Nnn!y Dehydrator
SR s e ol e s

<tit u»Honey Uehyd’ator | BeeZBee<
<meta name="title"" content="Honey Dchydrato; | Bee2Bee">

" content="Learn all about the honey dchydratmr‘ process and the best honey dch\dv

i bt e s el

A T R iy

“https://content. cdntwrk. con/fi TkaNzY
ey Dehydrator">

x/-w-320. 1pg">

Working with Honey Bees - Purdue Ebook | Bee2Bee
resources.bee2bee.com/honey-dehydrator/working-with-honey-bees

Beekeeping offers many exciting educational experiences, from learning about bees and
honey plants to raising bees and producing honey. Get the guide.

Oberflip



HOW TO EDIT

Item SEO Title &
Description

. Click Content

. Click on a Stream

. Clickon SEO Tab
. Scroll to SEO Title &

Description

1
2
3. Click onan Item
4
S

STREAM SEO TITLE & DESCRIPTION

Oberflip

Resources for Bee ...
bee2bee.uberflip.com (RSS)

< A

@ Dashboard v

5% Content

@ Calls-To-Action v

1> Recommendations
Y smartFilters

SEO Title

22 Hubs v @ Flipbooks v [# Analytics 4hi Metrics (Legacy) % Marketplace v

Edit Flipbook

Content / Honey Dehydrator / Edit Flipbook

Working with Honey Bees

Flipbook URL: htps: uberfip.com/honey T

Editor  Metadata  Tags(8)  SEO  CustomCode  CustomlLabels  MultiLanguage

6
W

Working with Honey Bees - Purdue Ebook | Bee2Bee

W Tags

</> Website Tools v

@ scheduled Tasks

sl Images
ﬂ Hub Privacy v
¥ Hub Options v

W 6sense Tag Manager

SEO Title / 5

Working with Honey Bees - Purdue Ebook | Bee2Bee

SEO Description

=)
(8]

€

Beekeeping offers many exciting educational experiences, from learning about bees and honey
plants to raising bees and producing honey. Get the guide.

(O Auto redirect to Item's Canonical URL
m will 301 redirect to its respective original location (if on

- Oberflip
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Important Information:

If the item is brought in via RSS and you don’t want to break the
connection (i.e. you plan to make future updates to the item at the
source), DO NOT update the item in Uberflip.Elements that can be
updated that will NOT break the RSS connection include URL
Path, Tags, Custom Labels and checking the box “Auto-redirect to
item’s canonical URL”.

Oberflip
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URLs
Build keywords into your

page addresses.

BEST PRACTICES

> C @& bee2bee.uberflip.com/honey-dehydrator, s a n % O [

@O BEE BEE

I te m U R L F——

PURDUE

EXTENSION 4-H-586-W

Customize the URL Path of your Item. This
represents the part of the URL that comes after
yourdomain Nelo) VA =El s ETCYARR=IIaEII[S] & bee2bee.uberflip.com/honey-dehydrator/working-with-honey-bees
The item URL Path is auto-generated from the | %L
stream name, followed by the item name.

ieping

Expand Fullscreen

v The more readable by human beings,

Working with Honey Bees
the better. ing wi y

v/ Keep it simple, relevant, compelling,
and accurate

v 100 chars max. for the whole URL




HOW TO EDIT

ltem URL

Click Content

Click on a Stream
Click on an Item

Click on Metadata Tab
Scroll to URL Path

ITEM URL

8 Hubs v @ Flipbooks v [# Analytics a1 Metrics (Legacy) % Marketplace v

URL Path

/stream-url-path/

Oberflip

Resources for Bee ...
bee2bee.uberflip.com (RSS)

<

@ Dashboard v

3% Content

+d| Calls-To-Action v

iy Recommendations v

Y smartFilters

& Redirect Rules

,# Appearance v
$J Integrations v
W Tags

</> Website Tools v

@ scheduled Tasks

Cal Images

Edit Flipbook

Content / Honey Dehydrator / Edit Flipbook

Working with Honey Bees

Flipbook URL: https://bee2bee.uberflip.com/honey-dehydrator/working-with-honey-bees

Editor Metadata Tags (8) SEO Custom Code Custom Labels

Description

URL Path

/stream-uri-path/ - working-with-honey-bees

Thumbnail U|

working-with-honey-bees

Multi-Language

T oy

- Oberflip
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Important Information:

When updating URL paths in Uberflip, the original URL will remain as a
redirect to the new URL path, so you don’t have to worry about setting
that up separately. You will see past URLs populate below the new
URL, as shown here: EEZ

/stream-url-path/ | working-with-honey-bees-ebook

working-with-honey-bees

Oberflip



BEST PRACTICES

ltem Status

ltem Status determines whether a content
item is visible to Hub visitors and included in
your Hub search results. If an item is hidden, it
won't be available in any Streams or indexed
by search engines.

% Use this feature to strategically hide items
that you only want to share privately or need
to be temporarily hidden when they are
being created or updated.

« Note: Hiding an item will hide it everywhere,
not just the stream you're in!

Cr X

CRAWL

Search engines must be
able to easily crawl your
pages.

Oberflip 3% Hubs v @ Flipbooks v [ Analytics i Metrics (Legacy) % Marketplace v

Resources for Bee ... E 1D: 7210400
bee2bee.uberflip.com (RSS)

Honey Dehydrator
< »

@ Dashboard

+d Calls-To-Action

1 Recommendations

Metadata Options
& Integrations Sort By: Display @ffer ~
¥ Tags
</> Website Tools
@ scheduled Tasks

Eal Images

& Hub Privacy Infographic: The
Benefits of Raw Honey About Creating a Data
Lake for JSON

% Hub Options White Paper - Commer...

Q) 6sense Tag Manager

Authentication

Rethink What You Kno



ITEM STATUS

HOW TO EDIT

Oberflip 28 Hubs v @ Flipbooks v [ Analytics i Metrics (Legacy) % Marketplace v
Resources for Bee ...
bee2bee.uberflip.com (RSS) Editor Metadata Tags (8) SEO Custom Code Custom Labels Multi-Language
I t S t t : -
e l I I a u S @ Dashboard v
£ Content Description m
+d| Calls-To-Action v
z
i Recommendations v
URL Path ‘

Smart Filters 5 5
Y ! /stream-ur-path/ | working-with-honey-bees

. Click Content

Status
yMDU4JnA9MCZ2ZXJzaWOuPTEmMY21kPXYr Q

. Click on a Stream Hide v

@ Scheduled Tasks

Hide v
Ca Images

. Click on Metadata Tab T o || credoms

2019-02-13 18:02:24

23 (I v Publish Date

1
2

3. Click on an Item o werst o o ] \ 7
4

5. Scroll to Status o oo

. - Oberflip
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Important Information:

Anything in an iframe is NOT crawled, so you won’t see any SEO
benefit from what it contains. This is why it’s so important to add copy
to the page, as this is what will be crawled.

By default all flipbooks and videos are added by iframe so make sure
to add copy to these pages!

Oberflip



BEST PRACTICES

ltem Canonical URL

Tells search engine’s that all SEO authority
should be consumed by the Canonical URL

v/ Unless a canonical URL is

entered manually at the item <! [endif]—>
level - when this field is left e

blank, the Canonical URL will
automatically be set to the
URL of the item in its Source
Stream

t//fonts.qoogleapis.con/css7fanilysRoboto%3A4¢

Dd X

DUPLICATE

Be smart. Use canonicals,
redirects.

ﬂ Elements Console  Sources Network Performance  Memory  Application  Security Lighthouse  Recorder

guta i

<link rel="icon" sizes="128x128" href="https://content.cdntwrk.com/files/aHViPTY3MDc@ImNtZD1nYXZpY29uInZlcnNp..4InNpZz|
on.png">

<link rel="icon" sizes="195x195" href="https://content.cdntwrk.com/files/aHViPTY3MDcOImNtZD1mYXZpY29uInZlcnNp..1InNpZz’
on.png">

<meta name="msapplication-TileImage" content="https://content.cdntwrk.com/files/aHViPTY3MDcOImNtZD1mYXZpY29uInZlcnNpb:
GIhZTk2Mzk4Mzk50WI 2YmMSMTEZY g%2530%253D/ favicon. png">

<meta name="msapplication-TileColor" content="#ffc800">

<!—[if IE]><link rel="shortcut icon"

href="https://content. cdntwrk. com/files/aHViPTY3MDc@ImNtZD1mYXZpY29uInZ1cnNpb24IMTY2Mzc30TYSMiZ LeHQ9akNvInNpZzOxMWILY!
<! [endif]-->

<link rel=" " href="https://bee2bee.uberflip.com/infographics-2/infographic-the-benefits-of-raw-honey">

<link href="https://fonts.qoogleapis.com/css?family=Roboto%3A400%2C300%2C300italick2C400italick2C508%2C500italic%2C70¢
§'

«link rel="stylesheet" type="text/css" href="https://content.cdntwrk.com/js/../css/hubs/hubs. fedc383...css">
»<style>a</style>
pestvlesa</stvle>

href -,y-:,u:.‘(,..r.i:»,. wW—-NONe

com/infoaraphics-2/infoaraphic-the-benefits-of-ra
2

¥20300%2C3001italich2C4081italich2C500%205001te

»<style data-for="TILE-FEATURE-RIBBON-APP">.</style>
p<styles.</styles

Oberflip



ITEM CANONICAL SETTINGS

HOW TO EDIT

Item Canonical
Settings

Click Content

Oberflip 22 Hubs ~ @ Flipbooks + ¥ Analytics i Metrics (Legacy) %' Marketplace v

Resources for Bee ...
bee2bee.uberflip.com (RSS) ) .
Edit Flipbook

S5 -» Content / Honey Dehydrator / Edit Flipbook

@ Dashboard v
Working with Honey Bees

Flipbook URL: https: uberflip

251 Content

vd Calls-To-Action v
1> Recommen dations v
Editor Metadata Tags (8) SEO Custom Code Custom Labels Multi-Language
Y SmartFilters
& Redirect Rules
eeeeeee

) Integrations

¥ Tags

Click on a Stream

SEO Title [ 52
</> Websito#65ls v [ 52 ]
Working with Honey Bees - Purdue Ebook | Bee2Bee ‘
. @) Scheduled Tasks
Click on an ltem S o
and honey

Canonical URL

Click on SEO Tab

Enter Canonical URL

a M 0D~

NOTE: Ensure “Enable Canonical Meta Tag” is turned on
. - Oberflip



What is Duplicate Content?

Content that's similar or exact copies of content on other websites
or on different pages on the same website. Having large amounts of

duplicate content can negatively impact your SEO

Preventin g What Causes Duplicate Content?
Duplicate

° Redesigning assets: Ensure assets are replaced/updated in their
existing URL instead of adding/creating a new one

e  Indexing without canonicals/redirects: When an asset is indexed in
both Uberflip & it’s original source (i.e blog post), always ensure a

C O nte nt canonical or redirect is set in order to point SEO to an individual

source/asset

How to Prevent Duplicate Content?

Enable no robots metatag - if you only want one to be indexed
Enable Canonical URLs pointing to the original source

Enable 301 redirect from old content to new

Complete a content audit with each rebrand/when
implementing a new platform

. - Oberflip




Advanced ltem Level
Best Practices
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Video Best Practices

Take advantage of the page editor functionality

Similar to flipbooks, ensure your video assets
have copy above or below the video that
explains what the visitor will take away.

Video and flipbook assets have all the same
on-page editing functionality that your articles
do, so make sure to include headers, links, and
bullet points in your copy!

oberflip [ ————

LeambyTopic ~ BrowsebyType  Eventsand Webinars CustomerStories  Contact

All > Videos > Your CMS Won't Cut It

Your CMS Won't Cut It

Uberflip Team +

FREQUENTLY
> ED

Sl

< FRIDAYS
\ i UBERFLP

3}
G o x5

We've all had that feeling of disappointment when a piece of content we've put so much time, effort and
resources into, underperforms. But don't be too quick to say the problem is the content itself. You need to
think about the experience.

As marketers, we've all used a content management system (CMS) at one point or another to manage our
content. In fact, lots of us still only use our CMS today. But modern buyers expect their content to be
personalized and relevant to them, and this isn't something a CMS can easily support

This week on Frequently Asked Fridays, Mike Waldron, VP of Marketing at Uberflip, discusses the important
differences between a CMS and a content experience platform (CEP), and why it matters to you.

Dt

DEPTH

4

Kw

+3

Shallow content fails Build target keywords
Aim for substance. into your pages.
) \_CONTENT )

You might also like:

* Create content experiences that deliver results

* Busted: Five myths about Uberflip and Content Experience Platforms
* I'm Sorry, Content Marketers, but your CMS alone won't cut it

What is a content experience?

Content experience allows marketing and sales to engage audiences at scale with relevant content, by
focusing on the environment within which the content lives, how the content is structured, and on compelling

i oococo o oo diboce o Che il dolia o coatle oo CERC dolior o ool

Oberflip
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DEPTH Y
Shallow content fails. Build target keywords
Aim for substance. into your pages.

D)\ LconTenT )

Flipbook Best Practices .. .

2022 Sales Content Engagement
Report

Although Flipbooks have their own SEO
settings, using these settings usually
won't give you the best results. See this

ssssssssssssssssssss

how you can better engage sales with the content and experiences they

You're seconds

article for more information on why. Two T

report!

important tips for optimizing flipbooks for
search are:

e Add copy to the page to give the visitor a
summary of what they'll get from the
flipbook! (Note: this is especially important
when it's a gated asset)

e Block search engines from crawling direct

Flipbook URLs, so flipbooks are only indexed
at the hub level

. - Oberflip


https://help.uberflip.com/hc/en-us/articles/360037703151-Best-Practices-for-Flipbooks-SEO
https://help.uberflip.com/hc/en-us/articles/360037703151-Best-Practices-for-Flipbooks-SEO

HOW TO EDIT Oberﬂip 2% Hubs v W Flipbooks v [ Analytics 4 Metrics (Legacy) % Marketplace v

Flipbook Folder
Settings

4 Basics

Edit an existing Folder

SEARCH ENGINE OPTIMIZATION

Appearance/Branding
Your Flipbooks are automatically search engine friendly right out of the box. These fields give search engines even more insight into your col

1. Click Flipbooks > Manage ioud
FI i p boo kS Search Engine Optimization

Describe your Folder

1 Widgets

SeleCt the FOIder Block search engines from indexing my content

= Advanced
Hover over Edit, click Options .
) Please note: Because social networks sometimes behave like search engine crawlers, some social features like Facebook Sharing will be hit

Block search engines from indexing my content

Click Search Engine Optimization

a bk~ 0D

Check off ‘Block search engines e I
from indexing my content’

. - Oberflip



On-Page Optimization

Oberflip
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On-page SEO (also known as “on-site SEO”) is the practice
of optimizing web page content for search engines and
users. Common on-page SEO practices include optimizing
title tags, content, internal links and URLSs.

Backlinko,

Oberflip


https://backlinko.com/on-page-seo

Rs N [Kw X
] ] ] w
m n Emﬁﬂu:eywoms guwﬂ!'?alsguest keywords
e yW 0 r p I I Z a I O yp;g?lceomg:se i .

\_CONTENT ) \_CONTENT )

Keep your keyword strategy in mind

Once you’ve done your keyword research and know what keywords you want to rank for,
there are some ways you can make your content shine. Moz suggests the following
approach to help get your content noticed and ranking:

Search the keyword(s) you want your page to rank for
Identify which pages are ranking highly for those keywords
Determine what qualities those pages possess

Create content that’s better than that

P wnN e

*Remember, don’t keyword stuff your content! Write your content naturally for humans,
always thinking about answering the searchers question and intent for the search.

. . - Oberflip


https://moz.com/beginners-guide-to-seo/on-page-seo
https://moz.com/beginners-guide-to-seo/on-page-seo

Hd

j ) e it yout
Use H2’s and H3’s

All about header depth

Q Learn by Topic Browse by Type Events and Webinars Customer Stories Contact

Sites with at least 12-13 additional
headers (aka only one h1, but multiple h2,

7 ways to speed up content creation

h3, h4...) rank better for feature snippets. 1. Recycle aggressively
”'13 : 89'0 )('30":. A pitifully small percentage of content that’s created is ever actually
Color m#03144F ight people at the right point in their journey. Anywhere you can satisfy a
. Font 20px "IBM Plex Sans", sans-serif g old content, you should. It’s great for your search rankings (Google loves a
These headers: o] y greatfory gs (Goog

1 it based on actual performance data. That is, rather than guess which topic

ACCESSIBILITY . » .
sly select the piece that’s already received the most engagement.
Name 1. Recycle aggressively

H Role heading
® Ad d h era rChy to a page Keyboard-focusable ) |in a campaign when the others weren’t.)
e Break up content in an effective way
- e A speedy hack: Uberflip allows you to insert content galleries and carousels that draw from your existing
fO r read a b | lItY/SCan na b | llty content to show visitors what they’re most likely to be interested in. It’s recycling, and it’s automatic.

Jotion each asset received—what looks like a top-performer may only

2. Spend 20% of your time on passive traffic projects

*Include keywords and important
information in your headings

. . - Oberflip



Include Images and Infographics

Accessibility and visual appeal

0 Learn by Topic Browse by Type Events and Webinars Customer Stories Contact

More than half of the general population are
visual learners so don’t miss out on
opportunities to catch their attention!

.....

img 890x241.03
Margin Opx Opx 30px

e Always add descriptive alt text to help recesomr

Name Report showing content consumed by..

with SEO and accessibility

e Ensure your image is contextually
relevant to the content on the page

e Formatitin a way that makes sense for
your article

. - Oberflip


https://www.atlassian.com/blog/teamwork/how-to-work-4-different-learning-types
https://www.atlassian.com/blog/teamwork/how-to-work-4-different-learning-types

ALT

IMAGEALT

Alt text for images
improves accessibility
and image SEO.

HOW TO EDIT

Image alt text

image Properties

URL
heps.icontont cantwri comlesiat - OPen image Masegy

1. Click on Content e
2. Click on the Items tab
3. Click on the Item
4. Click on the Editor tab
5. Right-click on the image to which you
want to add alt text
6. Click on Image Properties
7. Inthe Image Properties pop-up, find the
Alternative Text field and enter the alt
text you want to use with this image

. - Oberflip



—
v.d
l\ d

Important Information:

Ensure you are keeping accessibility in mind as you are making these
updates. On-page improvements will not only help your SEO but will
make your pages accessible to everyone - which is always a good idea
for getting your content consumed :)

Oberflip



MULTIMEDIA

E m b e d V | d e O S T
How to become customer-
obsessed

Visual multimedia formats

Research done by Wistia showed people spent.on
average 2.6x more time on pages with video than

without. HOW TO
BEECOMENNS

. . CUSTO! -OBSESS
e Ensure the video is relevant and TR N Eg, ¥

complements the content
e Add copy above/below the video to explain

what it contains > s ERETES
[ ] Wa‘tc h yo u r t i m e 0 n page m et riC W i t h t h e :;I:t;':;:;‘:ﬁ;rs]z::}(er series, strategic marketing leaders share their best tips for solving everyday
VI d eo ad d ed - d Oes It kee p peo p le e n gaged ? This episode features Laura Ramos, VP, Principal Analyst at Forrester. In the video, Laura explains how

marketing needs to keep the dialogue going with existing customers. In fact, she says that customer-obsessed

companies are three times more likely to grow their revenues by 10% on an annual basis.

Want to start creating great experiences at every stage of the customer journey? Get inspired by our Customer
Journey Handbook.

. . - Oberflip


https://wistia.com/learn/marketing/video-time-on-page
https://wistia.com/learn/marketing/video-time-on-page
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Add Bullets and Lists

Break up larger bodies of text

Adding bullets and lists to your page offers some significant benefits:

e Visual appeal: They break up the page and stand out amongst larger chunks of text,
which means they are more likely to be read.

e Scannability: They are easy to digest and quickly consumable.
e SEO: Many experts site bullets as a factor in a pages search ranking score.

e Keyword optimization: Including keywords and important content in bullets or lists
means they are more likely to be read.

*Keep your bullets concise and to the point!

. . - Oberflip



Hit Your Word Count

Q Learn by Topic BrowsebyType  Events and Webinars Customer Stories Contact

The start of the year is a time for reflection, so it only seems fitting that we at Uberflip share with you, our
fellow marketers, what we learned about content over the past year. We hereby present to you our insights

Quality > quantity

With the use of our trusty Uberflip Analytics, we took a look back at our content over the past 12 months to
give us leverage when creating future content. Insights like these help us maximize our reach, and improve
visibility.

Now, without further ado, here are our top five insights from 2021.

e Worry less about how many characters and more
on whether you are getting your point across
e Keep your content clear, accurate, and s Tl g et s

bit of a joke, the results are not. We saw that 20% of our most viewed content over the past year was in listicle

CO m p re h e n S IVe form and included a number in the title. Of the 20%, all the items appeared in the top 25, and two were in the

top 5. Not only that, but our data also showed that applying the numeral instead of the word performed better,

e Write first and foremost for your readers with the with the acdd bt of using fewer characters
goal and message top of mind 2. Know your audience

It’s likely you read this title and said to yourself, of course, I know my audience. But we challenge you. Do you
really? Do you know what they eat for breakfast in the morning? No, because that would be super creepy! But
let’s be serious for a moment: do you know what content the different segments of your audience are looking
at most?

1. We insist on a list

Through the use of Uberflip Analytics Enrichment, we discovered that the type of content those with CEO,
CMO, or COO as their job title looked at most were ebooks (39%) closely followed by blog posts (31%), and
then video (29%). The best-viewed content for this sector were guides and reports focused on understanding
the customer journey and how to improve it. This really reflects how executives value content: something

data-driven that will help guide high-level strategies rather than tactical execution.
Now, if we look at those with Manager in their job title, the top-viewed type of content was blog posts (38%),
followed by video (36%), and then ebooks (26%). The most-viewed content here was educational, including

how-to guides and case studies.

Gaining insights like this can help you ensure you're providing the right content for your audience and putting it

. . - Oberflip
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] LINK QUALITY
l ' ——— Seek links from trusted,
S e H e r I n S quamywe'Js“es
Learn more about customer marketing: TINKS

* Customer Onboarding is Key to Retention [podcast]

e The customer engagement campaign that netted a 95.7% retention rate
I nte rn aI Iy an d exte rn aI Iy ¢ How to build a full-lifecycle customer engagement strategy [webinar]

Hyperll n kS allow you to keep your piece Clear an d Resolution #2: Measure your performance and apply your learning
CO n C i Se, W i t h t h e O pt i O n fo r yo u r a u d i e n Ce to d ive "Analytics. Full stop. We've probably talked it to death in the last five years as marketers, but understanding

and digging in and wanting to be curious about how what you're doing is responding with the market at a

d ee p e r i nto a to p i C by C l i C ki n g t h rO u gh to Ot h e r relatively quick pace. This is really important and a lot of marketers think that only one aspect of their role is

the most important and maybe that breadth in analytics is where they're missing, so definitely more

pages with more information. analyics”

—Kirsten Newbold-Knipp, Chief Marketing Officer at FullStory

"Stop, reflect, analyze. Look at the data and optimize while your campaign is still in flight. Don't wait until

M a ke yo u r li n ks CO ntext u al by ad d i n g t h e :v??tez’:iz‘gr;sdc;\;:;:og:g, \:\I/-Ioerr\:::;‘l:)mp, that wasn't great. You can always course-correct if you're monitoring
hype rli n k to WO rd S th at tell u Se rs an d search —Leslie Alore, Global Vice President of Growth Marketing at Ivanti
e ngi n es Wh at yo u ’ re li n ki n g tO, a n d n Ot tO ge n e ri C "Something I get greedy about that's near and dear to my heart is around analytics. I push people to dig into

the details, use data as a competitive advantage, and bring it into every meeting."

WO rd S “ ke “CliCk h e re . ” —Scott Holden, Chief Marketing Officer at ThoughtSpot

"Measurement. I tell my team we have to eat data for breakfast. We can’t just be the people who run up and
down the stairs faster, we have to be building the high-speed elevators to get to the 100th floor. And that
means clear measurement milestones.”

—Carol Carpenter, Chief Marketing Officer of VMware

Learn more about marketing analytics:

o The Fast Track to Leadership through Killer Growth Metrics [podcast]

* 5 questions Uberflip Analytics can answer

. . - Oberflip



Increase Internal Linking

It’s all about the PageRank

Lg

LINK QUALITY
Seek links from trusted,
quality websites.

Google’s PageRank is fuelled by the assumption that the best web pages get more links from other
websites. While generating backlinks from other sites is key, this is also applies to internal links.

Internal linking:

e Helps search engines
get a better
understanding of your
site architecture

e Builds authority, trust,
and credibility in your
content

e Gives other pieces of
content added
exposure

lorganize-your-content-for-abm * O EQ® @Y =3 £
ubmitted survey...  #a Zendesk.. @ Wim Hof breathin.. B3 Useful Things B SFUES B3 STDocs [§ UES Creative Brief.. (@ Hub events Video - Content O... 5 Slack | adsk-uberf... [ Marketif
@ Learn by Topic Browse by Type Events and Webinars Customer Stories Contact Search Q
.
Laying the Groundwork

In order to succeed with ABM, you need to lay the groundwork for a scalable content strategy. Auditing and
organizing your content can require a bit of upfront time investment, but the return is enormous.

Once you have all of your content laid out in front of you in a way that’s easy to slice and dice, you’ll be able to
quickly find the assets you need for any ABM play. Or at the very least, know for certain what you have and don’t
have in your arsenal, so you can make an educated decision on where to invest your content dollars.

Does the thought of creating hundreds of pieces of content for ABM keep you up at night? Check out our No-Fear
Guide to Scaling Personalized Content for ABM.

Want Exclusive
Marketing Tips, A/B
Test Results and
Inspiration?

Subscribe to Our
Monthly Newsletter!

- Oberflip
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FRESHNESS

Refresh Your Content

Update your existing content to keep it fresh

@ Learn by Topic BrowsebyType  Events and Webinars Customer Stories Product Updates Contact

Refreshing your content not only is good for SEO but Streamline processes and create operational efficiencies with buy-
it also is a great way to revive old pieces of content s
with a current spin. This saves you: ST, S S o

responsible for your ABM strategy—it’s a multi-functional team effort. When asked which departments have

ABM accountability other than the ABM lead, Uberflip customer Katerina Maerefat from OpenSesame states:
“All departments need to be aligned to successfully launch ABM campaigns and efforts. This is key to
success.”

Creating a unified team that shares buyer engagement knowledge creates a more connected and consistent

e Effort of having to research a new topic
e Time creating new content for your audience Sol e i
[ ] S E O e q U ity a l. read y gai n e d O n eX i St i n g U R LS Creating a connected experience for your buyers requires a lot of internal teamwork but the benefits are well

worth the legwork! But breaking down silos within the team can be challenging and may require new best
practices or even a paradigm shift in how your teams work together. You can better streamline processes,
share knowledge, and reduce redundancy in your tech stack. Once you receive buy-in from your go-to-market
team, you’ll resolve common roadblocks such as lack of resources and insufficient data simply by changing the

way you work together.

Open collaboration on buyer insights will increase your ABM program's success.

. . - Oberflip
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MOBILEFIRST
Optimize for smartphone
and tablets.

Mobile Parity

Google has moved to a mobile-first indexing strategy

What Google sees as your mobile site - that’s what is primarily indexed. All customers
need to ensure that the mobile experience is optimized, and that all links (internal or
external) also lead to mobile optimized experiences.

Some folks drop sections of their header / footer on mobile. This is not ideal.

Device Type just now

@ Desktop/Laptop
88.89%
Mobile 10.80%
@ Tablet 0.31%

. . « Oberflip



Multi Language Linking

Oberflip



4 Steps to Multi Language Linking

Step 1 . Hub Locale must be set on each hub

Step 2: Hubs linked
Step 3: Streams linked

Step 4: ltems linked

- Oberflip


https://help.uberflip.com/hc/en-us/articles/360035196932-Create-Multi-Language-Links-Between-Hubs-Streams-and-Items

BEST PRACTICES

Hub Linking

If an account has multi-language hubs
targeting different languages and regions, hub
linking can help tell search engines which
other languages that same page is also

available in (and where to find them) I e e g e R

<link rel="alternate" href="https://resources.axway.com" hreflang="en-US" />
<link rel="canonical" href="https://resources.axway.com" />

\/ help serve up the right content to
~ theright audience

"\/7 SEO benefit is shared across linked hubs - ie. if
one hub is doing well it will help boost the other
hubs



https://help.uberflip.com/hc/en-us/articles/360035997751-Hub-Localization-Features-Explained#step-3-set-hreflang-tags-with-multilanguage-links

HOW TO EDIT

Hub Multi Language

Click Hub Options

el

Click on Multi Language
Click Add Hub Link
Select the Hubs that are localized

variations of the Hub you are in

Link This Hub to Other Hubs

Select Hub Locale

All Locales

uuuuuuuuu

..........

CCCCCC

HUB LEVEL LANGUAGE LINKING

8 Hubs v Flipbooks v [ Analytics

4 Metrics (Legacy) % Marketplace v

Oberflip

Resources for Bee ...
beeZbee.uberflip.com(RSS)

Multi-Language
< A

Connect multi-language Hubs with each other by linking them below.

[d Images

ﬂ Hub Privacy
Add Hub Link + Q Search Hub Language Links

‘/; Hub Options

Advanced

Hub Name Locale Date Created Is Default
Sharing
Authenticatjef Bee2Bee French French (Canada) 2019-11-11 No
Chapge Domain
Multi-Language Bee2Bee Spanish Spanish (Spain) 2019-11-11 No

Embed Parameters

Delete Hub
ki Show 10 v entries

) 6sense Tag Manager

NOTE: Once the hubs are selected the links will take effect immediately

. - Oberflip




BEST PRACTICES

[x fﬂ Elments  Console  Sowces  Network Performance  Memory Apphcaﬂon Securty L\gmhouse Recorder & Performance insights & #3 A3 A1

<neta property="og:inage" content="https: //cuntent (dntwk com/medlaproxy?url httpsk3A2F42Fcontent, cdntwrk Comk2Ff 1lesk2FaHViPTIXOCZ] biQ9aXRLbWVkaXRvenLtYWdLInZpbGVuYWL1PWLA!
12618b3pbWFnZV81YjJANTd LZTYIN2U3LmpwZyZ22X02aW9uPTAWMDANC2 LnPTc5M;j RKY2E2M; kzMmE3N NnNnYZNT nZj 14MzMe Y21 26s1ze=36version=15295024826s1g=Thbad73016a7e549553a764acedd 596defau

] []
r m I I n kI n ubs#2Ftilebg-blogs.jpg">
<neta name="twitter:card" content="summary_large_inage">

<neta nane="twitter:inage" content="https://content. cdntwrk. con/mediaproxy?url=httpsk3ak2Fk2Fcontent. cdntwrk. con2Ffiless2FaViPTIXOCZ;bWQ9aXR LbWVkaXRvemLtYd LnZpbGuuYW LPHLI
11Z610b3JpbFnZVB1Y] JNTALZTYIN2U3LmpwzZyZ2ZXJ 2aH9uPTAWHDARC2 LnPTcSMRKY2E2M kzMnE 3N NNy 2NTUnZj T4MZHOY2126s 12e=36ve rsion=152950248265 1g=Thbad73016a7e54e9553a764acedd  596de fal
hubs%2Ftilebg-blogs. jpg">

<neta nane="twitter:title" content="Bee2Bee Blog">

If a Stream |s aval l.ab I.e | n m u l_tl p I_e langu ages, <neta nane="twitter:description" content="Enjoy our latest blog posts, webinars, podcasts, eBooks, and more.">
. . . <neta name="robots" content="noindex, follow">
St re a m |_| n k| n g Ca n h e l p te “_ S ea rC h e n g| n eS <link rel="alternate" [JE8K"http://beedbee-partner.ufcontent. con/bee2bee~french-blog-strean" [FEHJ\ang="fr-CA">
<unk rel="alternate" href="http://beedbee-sales.ufcontent. con/beedbee-spanish-blog-strean" hreflang="es-ES">
H A 2 <link rel="alternate" href="https://beedbee.uberflip. con/blog" hreflang="en-(A">
W h I Ch Ot h e r I'a n gu ages t h at Sa‘ m e/s I m I lar <link rel="canonical" href="https://bee2bee.uberflip. con/blog">
. . . . <link rel="apple-touch-icon" sizes="57x57" href="https://content. cdntwrk, con/fles/aHViPTY3HDCOINEZ01nYXZpY29uInZ L cnp..nIntpenUINTcmc? LnPhiQ4M;] cONTQXN] c2MnEwYWNnM j kxHGL2NDF 121
stream is also available in (and where to find Wb’
| <link rel="apple-touch-icon" sizes="72x72" href="httos://content. cdntwrk.con/files/aHViPTY3HDCOImNtZO1nYXZoY29uInZ cnp.nInNoenUINZInc2 Pl YzNOZDYSZOVhYmFmNz LhYTAVZOC INDORY:
<meta name="'robots"” content="noindex, follow
them) 'rob dex, foll
link rel="alternate" ="http://bee2bee-partner.ufcontent.com/bee2bee-french-blog-stream" lang="fr-CA">
Link rel="alternate" href="http://bee2bee-sales.ufcontent.com/bee2bee-spanish-blog-stream" hreflang="es-ES">
Link rel="alternate" href="https://bee2bee.uberflip.com/blog" hreflang="en-CA'
Hreflang tags help serve the 1="al href //bee2bee. uberf log" hrefl CA
. . link rel="canonical" href="https://bee2bee.uberflip.com/blog">
right content to the right —
aUdience <link rel="icon" sizes="32x32" href="https://content. cdntwrk. con/files/aHViPTY3MDCOInNtZ01nYXZ0Y29ulnZ L coNp.nInNpenUOM2 Inc2 \nPTT1OWEWZTASY2Y3MzUyZnQ4HT LnYz LhH202Y M2 ZWY 1/ favi

« Linked streams do not need to
be the same type, a source
stream can be linked to a
marketing stream etc Oberflip




STREAM LEVEL LANGUAGE LINKING

HOW TO EDIT

Oberflip 8 Hubs v B Flpbooks v B Analytics .k Metrcs (legacy)  / Marketplace v © buzlightyear v | &
- I Resources for B
St re a m M u I t I a n u a e S R
bee2bee.uberflip.com(RSS)
) 1o o862
S A
Bee2Bee Blog sz I
I . k @ Dashboard v
1. Click on Hub B e
o Calls-To-Action v Enjoy our latest blog posts, webinars, podcasts, eBooks, and more.
.
Click on Content e
 q—— lems $E0 CustomLabels | Mult-Language  |App Configuation | Stream Performance Steam nfo (

Select a Stream

/ Appearance v Add Stream Link + Q Search Stream Language Links
O M

O p e n M U Iti L a n g U a g e Ta b Link This Stream to Other Streams Locale Date Created

Select Add Stream Link Q seoch = y -

All Locales Spanish (Spain) 2019111

A T

Select Streams to link

French (Canada)

oer Spanish (Spain)

NOTE: Use the filter on the right to help
filter by language hub

. - Oberflip



BEST PRACTICES

X ﬂ Elements  Console  Sources  Network  Performance  Memory  Application ~ Secury  Lighthouse  Recorder & Performance insights & %3 A3
<link rel="con" sizes="128x128" href="https://content. cdnturk. con/files/aHViPTY3HDCOIaNtZD1nYXZpY29uInZ LenNp..4 nNpZz M NKZTEBOGNIM; g5 YTYIN; JiNnF SNDUAMGF Y ABMO%2530%2530/ 2
on.png">
I t m - n k - n <link rel="icon" sizes="195x195" href="https://content. cdntwrk.con/files/aHViPTY3DCOINtZD1nYXZpY29uInZ colip..1 InNipZ2 1M2OMHTTyM; ZhY2NaM OxN203Z; hhODhmZDcSNzNRY (%25 3042530/ f
I on.png'>
e I I g <neta nane="nsapplication-TileInage" content="https://content. cdntwrk, con/f1les/aHViPTY3UDCOInNtZDInYXZpY29uInZ cnNpb249HTY2MzC30TYSM1Z|eHQIcGSnInNpenUIMTQOInNpZ2 1 Y ZKS OWI2Z]

GInZTK2MzkAMZKSONT2YmMSNTE2Yg%2530%2530/ favicon. png''>
<neta nane="nsapplication-TileColor" content="#ffc800">

If an item is available in multiple languages, cl=lit btk relsortat o

href="https://content. cdntwrk, con/f1les/aHViPTY3MDCOImNtZDInYXZpY29uInZ cnNpb249MTY2Mzc30TYSHIZ LeHQIahbivInNpZz OxMWI1YTBIM] JKOTIyMzNMzYZMGHSMnFKNWRANTNKY(%2530%2530/ favicon, 1

H . . . <![endif]-->
I te m l‘ I n k I n g Ca n h e I'p te I'l' S ea rc h e n gl n es <link rel="alternate" href="http://beedbee-partner.ufcontent. con/bee2bee~french-blog-strean/11-astuces-dapiculture-que-tout-débutant-devrait-connaitre" i fr-CA">
<link rel="alternate" href="http://bee2bee-sales.ufcontent. con/beedbee-spanish-blog-strean/11-consejos-de-apicultura-que-todo-principiante-debe-saber" hreflang="es-ES">

W h | C h Ot h e r I.a n g u ageS t h at S a m e | te m i S a I-S O <link rel="alternate" href="https://beedbee. con/blog/10-honey-making-tips-for-beekeeping-beginners" hreflang="en-(A">
<link rel="canonical" href="https://beebee. con/blog/18-honey-naking-tips-for-beekeeping-beginners">

aval la b le N (a n d W h ere to f N d t h e m) <link href="https://fonts.qoogleanis. con/css?fanily=Robotok3A40042C300%2C300: tali ckaC4001talickaCSOBRCSAR talickaCTORital ick2CTON" media="screen’ rel="styleshest! type="text

s

k rel="alternate" href="http://bee2bee-partner.ufcontent.com/bee2bee-french-blog-stream/11-astuces-dapiculture-que-tout-débutant-devrait-connaitre fr-CA">
rel="alternate" href="http://bee2bee-sales.ufcontent.com/bee2bee-spanish-blog-stream/11-consejos-de-apicultura-que-todo-principiante-debe-saber" hreflang="es-ES">

\/ FOI’ COﬂSlStency prpOSeS We <link rel="alternate" href="https://bee2bee.com/blog/10-honey-making-tips-for-beekeeping-beginners" hreflang="en-CA">
. . . . nk rel="canonical" href="https://bee2bee.com/blog/1@-honey-making-tips—for-beekeeping-beginners">
recommend linking like item

<link id="onbrand_styles-production" rel="stylesheet" href="//cihost.uberflip. con/tv2-thene-/master/build/en/en. css">

: _ H <style 1d="ufPersonalizer-bombora">ue/style>
types (i.e. Blog - Blog) however, it S
|S no't required <style data-for="TILE-FEATURE-RIBBON-APP">.</style>
 <stylesnc/style>

« Having the full title available to
search is helpful in this area as
you are only able to filter by hub,
not stream

Oberflip




HOW TO EDIT

ltem Multi Language

a H WD

Click on a Stream

Select Edit Item

Open the Multi Language Tab

Select Add Item Link
Select Items that apply

ITEM LEVEL LANGUAGE LINKING

Edit Article

Content / Bee2BeeBlog / Edit Article

11 Beekeeping Tips You Should Know {6sense.company.name}

Article URL: https://bee2bee.uberflip.com/blog/11

Editor  Metadata  Tags(13)  SEO  CustomCode  Customlabels | Multilanguage  [item Performance
Add tem Link + Q search Item Language Links
m Name Locale
ol
‘?‘ French (Canada)

11 astuces d'apiculture que tout débutant devrait connaitre

v .?,
0i' Spanish (Spain)

11 consejos de apicultura que todo principiante debe saber

Link This Item to Other Items

Q search

All Locales

s

<>Embed « Share 4 Open

Date Created

201911

201911

Oberflip



SEO Analytics
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USERTIP

Stream SEO Report

Use the Stream SEO Report in Uberflip
Analytics to see completion of SEO settings

« Review Stream SEO Settings to confirm the
correct streams are set to be indexable

« Use the report to pinpoint streams you want
to target your SEO efforts

v/ Export the report and complete empty fields
or make adjustments to optimize based on
SEO best practices, then use Bulk Task
Smasher to bulk update the changes

Oberflip

GrowCo's Analytics
Metrics from across your Hubs

@ Home

5" Traffic
Content
Calls-To-Action
Visitors

Standard Reports

Item Report
Stream Report
Traffic Report
KPI Summary
Tag Report

Items W/ 0 Views
Form CTA Report
Link CTA Report
Item SEO Report
Stream SEO Rej
Item Report (copy)

Y Analytics Settings

Hubs v

» Filters (7)

127629
127629
127629
127629
127629
127629
127629
127629
127629
127629
127629
127629
127629
127629
127629
129185
129185
127629
127629
129185
127629
127629
127629
127629
127629
127629

197490

B Flipbooks v

Hub Name

English Hub
English Hub
English Hub
English Hub
English Hub
English Hub
English Hub
English Hub
English Hub
English Hub
English Hub
English Hub
English Hub
English Hub
English Hub
French Hub
French Hub
English Hub
English Hub
French Hub
English Hub
English Hub
English Hub
English Hub
English Hub
English Hub

Ennlich Hith

¥% Marketplace v

Stream ID

10252986
10545971
10514271
10569608
10040769
10252969
10514266
10449021
10532309
10090926
10040799
10040754
10586304
10530295
10370810
10385751
10368883
10545952
10545908
10385806
10468669
10541881
10041027
10551788
10122387
10041045

1008444

Stream Title

Email marketing tips just for {qu...

Hello Janet!

Optimize Your Web Properties t..

Optimize Your Web Properties t...
Resources for the Digital Market...

Email marketing tips just for you
Optimize Your Web Properties t.

Get in the Know with Services ...

Get in the Know with Services b.
Content Marketing Institute
Financial

Top resources for forward-looki.

Test Stream Sectioning

Accelerate Your Startup Brand C...

Buffer Resources

Logiciel

Principales ressources pour les
Let's Grow with Together

Let's Grow Together

Outils numériques

The Employee Communications ...
Template: Financial [TEMPLATE]..

Digital Tools

Missed us at B2B Marketing Exc..
Presentations

Web Optimization

Saarch Ennine Watrh

Content S

Stream
Type

Marketing
Sales
Sales
Marketing
Marketing
Marketing
Marketing
Marketing
Marketing
Blogpost
Marketing
Marketing
Marketing
Marketing
Blogpost
Marketing
Marketing
Marketing
Sales
Marketing
Blogpost
Sales
Marketing
Marketing
Uberflip
Marketing

Rinannet

€ crowco v

m ID is any value Content Str

Stream Description

Hi{querystring firstName} We'v.
HiJanet, here are some addition.
We understand that for DigiHeal..
We understand that for DigiHeal..
Take your digital marketing strat..
Hi there! We've curated the belo...
We understand that for DigiHeal.
Expert advice and consultation t...
Growing a digital presence in he...
Content Marketing Institute

Take the next step in your mark..

Effective branded contentand c...
In-depth ideas and guides to so...

Passez 4 'étape suivante de vot
HiTara, here are the additional...

Welcome to the Smarp blog! We..

Use this template for any financi.

No fret! B2BMX22 was a massiv...
This Stream includes all of our P..

Oberflip




USERTIP

Iltem SEO Report

Use the Item SEO Report in Uberflip
Analytics to see completion of SEO settings

« Review Item SEO Settings to identify gaps in
your SEQ Titles and Descriptions

Filter items by hub, item type, and page views
to tackle in order of importance

Export the report and complete empty fields
or make adjustments to optimize based on
SEO best practices, then use Bulk Task
Smasher to bulk update the changes

Hubs v

Oberflip

[t

@ Home

S Traffic

GrowCo's Analytics

Metrics from across your Hubs » Filters (7)

127629
127629
127629
127629
127629
127629
127629
127629
127629
127629
127629
127629
127629
127629
127629
127629
127629
127629
127629
127629
127629
127629
127629
129185
127629
127629

197420

Content
Calls-To-Action
Visitors

Standard Reports
Item Report
Stream Report
Traffic Report

KPI Summary

Tag Report

Items W/ 0 Views
Form CTA Report
Link CTA Report
Item SEO Report
Stream SEO Report
Item Report (copy)

Y Analytics Settings

@ Flipbooks v

Hub Name

English Hub
English Hub
English Hub
English Hub
English Hub
English Hub
English Hub
English Hub
English Hub
English Hub
English Hub
English Hub
English Hub
English Hub
English Hub
English Hub
English Hub
English Hub
English Hub
English Hub
English Hub
English Hub
English Hub
French Hub
English Hub
English Hub

[# Analytics

ly) is in the past 1 months

Item ID

674553783
674553963
677437816
676933470
678278850
676790769
677411697
677825645
675625876
678251990
678572730
677871535
679026149
678279921
676892540
677554756
677209661
677339462
677667346
677212339
675787697
678807782
674371872
677315766
675958126
675302821

ATARAMAS

Marketplace v

Item SEO Report

nt Hub N

Item Title

2021 Marketing Report: Marketi...
5 Lessons on Creating Video Lik..
What Is Consumer Behavior? Str...
A Pride Fireside Chat: Coming O...
The inner workings of search ad.
How Al creates photorealistic i
Transitioning to GA4: Is this the ...
Content Strategy - Not Content...
Our plans to invest $9.5 billio
How to Build Location Pages H

9 new features and tools for eas..
Where Can You Go to Learn Loc...
Helping all New Yorkers pursue ...
Helping AAPI-owned businesse...
Spyware vendor targets users

8 Employee Engagement Statisti
How We Increased Revenue wit.
Salesloft Uses Power of Custorn...
3Ways To Get Bigger Content M...
How Charitable Giving Helped U.
Data Commons: Making sustain..
How carbon-free energy arou
How Uberflip Helps with Audier
Five must-haves of a conversio...
Plan your summer travel, with h..
Countering threats from North

Swiitehinn fram Goannla Anaktic

me is any value

Item Type

Flipbook
Blogpost
Blogpost
Blogpost
Blogpost
Blogpost
Blogpost
Blogpost
Blogpost
Blogpost
Blogpost
Blogpost
Blogpost
Blogpost
Blogpost
Blogpost
Blogpost
Blogpost
Blogpost
Blogpost
Blogpost
Blogpost
YouTube
Blogpost
Blogpost
Blogpost

Rinmnnet

(@ crowco v

ntent Item ID is not null

Item Description

We surveyed 1,500 marketers t..

Andrew Davis walks you throug...

Do you ever look at someone an...

This fireside chat was an oppor

While data will dictate your sear...
Have you ever seen a puppy in ...

As you've likely heard, Google pl.
What s a content strategy and ...

Google's offices and data cente.

Location pages are an importan...
Shopping isn't just about buying...
It's the combination of how to ...
As New York emerges from the ..
When | first moved to New York ..

Google has been tracking the a.
To get a better understanding o

There are some key scenarios w.

For many companies, capturing ..

Asmall content marketing team...

Many business owners may wor.
At Google, we believe that givin..
In recent years, many companie.
Having the right data is what hel..
It doesn't matter how good the ...
Summer is fast approaching in

On February 10, Threat Analysi

Suitehine ie nat ac rany ac vt

Oberflip

Item SEO Ti

2021 Market
5 Lessons o
WhatIs Co
A Pride Fire:
The inner wi
How Al crea
Transitionin
Content St
Our plans tc
How to Buil
9 new featu
Where Can
Helping all
Helping AAF
Spyware ve:
8 Employee
How We Inc
Salesloft Ust
3WaysTo
How Charite
Data Comy
How carbor
How Uberfi
Five must-h
Plan your s
Countering

Switehine fi




ENGAGEMENT

Visitors should spend time
with your pages,
not bounce:

USERTIP

Oberflip 28 Hubs v B Flipbooks v [ Analytics .ali Metrics (Legacy) % Marketplace v

raffi epor
Uberflip's Analytics Traffic Report
Metrics from across your Hubs

Organic Traffic Report EEE—_.

52 Content
Traffic URL
14 Calls-To-Action

Use the Traffic Report in Uberflip Analytics el

B8 Standard Reports

to see how much traffic was brought into

Stream Report is equal to

Traffic UTM Source & Medium contains organic X

. Traffic Report
your hub through organic search results
Tag Report Y (organic)
Items W/ 0 Views (organic)

Form CTA Report (organic)

There are 2 key reports to help identify your traffic S e

5  casearchyahoo.com (organic)
Item SEO Report mail.google.com (organic)

Stream SEO Report www.google.de (organic)

Item Report (copy) k& e.c (organic)

 Traffic > Visitor Acquisition T comgges bl
See what % of traffic is coming from organic, T
trends over time, asset consumption from — -
organic, and additional details

« Standard Reports > Traffic Report
Filter by “contains organic” for a detailed KPI

breakdown by organic source Oberflip




Submitting your
Site Map

Oberflip



CONNECT

Google Searc
Console

Connect your GSC account
to optimize your Hub's
performance in Google
search results.

« > c

Oberflip

English Hub
growco.uberflip.com (RSS)

< »

& vasnooara

Content

+d Calls-To-Action

&

Recommendations
Y SmartFilters
& Redirect Rules
,/ Appearance

$J Integrations

Connected Services

Installed Apps
) Tags
</> Website Tools
@ scheduled Tasks
Eal Images
& Hub Privacy

¥ Hub Options

@ app.uberflip.com/hubs/connected_services/127629

O Eloqua

ol Marketo  connected

B parcot

&P salesforce

B voutube comnectes
Bombora connecied

4.4 Google Analytics  UA-237210373-2

*Access help article here.

Hubs v B Flipbooks v B Analytics % Marketplace v

Tracking

Hub CTA(s), Hubs Tracking, Flipbook
Tracking

Hub CTA(s), Hubs Tracking, Flipbook
Tracking, Enrichment

Hub CTA(s), Hubs Tracking, Flipbook
Tracking

tem Tracking, Flipbook Tracking, CTA
Tracking

Hub Stream(s)

Visitor Insights

Web Page Analytics

Configurable

Configurable

Configurable

Account

All Hubs in your Account

This Hub

All Hubs & Flipbooks in your Account

h o HHAEHO Y &
@ Growco v

4 Backto Admin

cannot edit while managing user

= Fields

cannot edit while managing user

cannot edit while managing user

cannot edit while managing user

O Disconnect View Terms

O Disconnect @ Edit

Google Search Console

Hub Verification

This Hub

“M Google Tag Manager
[+

© visqus

< Brightinfo

@ Ppinterest site Verification

Optimizely

Q)

Javascript and HTML Tag Management

Hub Sharing

Hub Commenting

Content Recommendation

Hub Verification

A/B Testing

All Hubs & Flipbooks in your Account

This Hub

This Hub

This Hub

This Hub

This Hub
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https://help.uberflip.com/hc/en-us/articles/360022366472-Set-Up-a-Google-Search-Console-Integration

HOW TO ACCESS

Hub Site Map

Submitting your sitemap to
Google (via Search Console)
can help to get your Hub
content crawled and indexed
on Google faster.

Follow these instructions to
access yours.

[ https://hub.uberflip.com/siterr X +

& (& & https://hub.uber

flip.com/sitemap_index.xml|

This XML file does not appear to have any style information associated with it. The document tree is shown below.

//hub.uberflip.
19-02-07T08:59:

//hub.uberflip.
19-02-07T12:42:

ne s/ /huh o uberflin

6] [ https://h

sitemaps.org/schemas/sitemap/0.9" xml
itemaps.org/schemas

com/stream_sit ap/1002</loc>
44-05:00</lastmod>

com/stream _sitemap/1042</loc>
57-05:00</lastmod>

com/atream siteman/13764</]or>

ub.uberflip.com/siterr X -+

& & https://hub.uberflip.com/sitemap_index.xml

//hub.uberflip.
18-11-09T11:41:

//hub.uberflip.

tps://hub.uberflip.
<l 19-02-06T09:07:

19-01-17T14:39:1

:18-05:00</lastmod>

com/stream_sitemap/32905</loc>
18-05:00</lastmod>

com/stream_sitemap/48748</loc>
7-05:00</lastmod>

com/stream_sitemap/71583</loc>
31-05:00</lastmod>

.w3.0rg/2001/XMLSchema-

/schemas/sitemap/0.9/si
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https://help.uberflip.com/hc/en-us/articles/360023095831-Get-Your-Hub-s-Sitemap

1A
Important Information:

Remember, SEO takes time! Don’t expect to make these SEO updates
and see anincrease in organic traffic right away. Watch your organic
analytics over the coming months and quarters and see how things
are improving.
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Thank you.
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