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EXECUTIVE SUMMARY 
 
  
Gary has been working in the advertising/marketing communications sector for over 40 years. 17 years spent at Grey London, which then saw his successful launch of FKC in 1995, where his vision and passion for the space and his unique ability to craft a truly engaging strategy has seen the business engage with many household brands and achieve millions in revenues.
Having a deep in-depth understanding of key sectors including travel, retail, health & wellbeing, and casual dining, has enabled Gary to deliver key strategy led projects around the whole marketing communications engagement. All with a drive to ensure clients, staff and key stakeholders garner a strong return on investment.
Fuelled by an entrepreneurial spirit, creative mindset and opportunity hungry approach, Gary can take an outside/in view of a business, its client journey, product evolution and creative engagement to craft a plan that is unrivalled by his peers.
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We use knowledge and insights to power creativity, relentless in our pursuit to work smarter for maximum impact. Our ideas help elevate brands beyond their expectations, driving increased recognition and revenue, fast.
With a keen eye for the art of the possible we have been able to leverage a truly consultative and collaborative approach for a huge range of clients after the last 27 years including:  

Scottish Children’s Lottery

The Scottish Children’s Lottery wanted to relaunch with a new subscription option called ‘Always-In’. With a limited budget and an instant tactical need for a TV commercial, they wanted us to maximise their investment to the full.

With a significant amount of airtime booked in 2022 on STV they knew they needed to produce different content to counter ‘ad fatigue’ and to keep the messaging fresh.

The solution was to find a simple concept that allowed for a production method that could deliver numerous variations of the same ad concept but with alternative content. Using a combination of bold, animated graphics and filmed footage of actors will allow us to swap out graphics and actors to create numerous versions.

Papa Johns

A fifteen-year relationship featuring a diverse range of creative campaigns and initiatives that saw Papa John’s close the gap between themselves and their bigger spending competitors every single year.

Wash & Go

Relaunching a traditional brand on a limited budget across a 4-year campaign, achieving exceptional results including unparalleled engagement, an increase in sales and a new listing in one of the UK’s largest supermarket chains, Morrisons.

Superdrug

Showcasing our ability to consistently deliver maximum impact for a long-term client, we developed a social campaign around a Health & Beautycard to re-engage lapsed customers with a great success

Bahamas Tourist Office

With an award-winning and innovative marketing strategy that spanned 4 years and 3 campaigns, we were able to bring The Islands of The Bahamas to life with authentic storytelling and distinctive content that would capture the imagination of UK travellers.

Rock Face

By thinking differently with the creative, we were able to differentiate the brand and product for maximum impact.
The Tourist Authority of Thailand
As part of our ongoing creative partnership, we saw some impressive engagement with this unique campaign. Growing Tourism Authority of Thailand’s audience and encouraging people to interact with the brand will stand them in good stead for when travel restrictions are lifted.
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