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Vision
Our vision is to create a world where Black culture can be fully present and 

relaxed. To merge the world of coffee and Hip-Hop into the ultimate customer 
experience.

Mission
To educate and inform the culture through coffee and Hip-Hop.
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Current branding models don’t 
speak to diverse groups

SINGLE-NOTE,  
UNINSPIRED  
BRANDING

COFFEES TASTE 
DARK BURNT 
ROAST,  BITTER 
FLAVORS.

The Coffee Industry Is Disconnected

 SPECALITY COFFEE ISN’T RESONATING WITH A BROADER AUDIENCE

BLACK RIFLE COFFEE COMPANY

The speciality coffee industry does not see people of color as the customer

The Cafe environment can be 
unwelcoming and hostile

Flavors and Taste not well 
received
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A DOPE OPPORTUNITY

Our brand is designed to 
reflect the experience of Black 
American culture, but it also 
resonates well with non-Black 
(White, Asian, Latino etc.) 
groups. 

A large proportion of our sales 
come from non-Black 
customers. People immediately 
understand and get Dope 
Coffee across cultures.
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Culturally 
Accepted

Culturally 
Curated

Bagged Coffee Lineup
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MARKETING
CAPABILITY
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Business Model

Dope Coffee will operate a Click and Brick Business retail model serviced by a central headquarters in 
Atlanta, Ga. We will open flagship Micro Fulfillment centers in key urban markets that brings our online 
experience in person.

The Click and Brick model has been demonstrated to be successful in the specialty coffee industry by Blue 
Bottle Coffee company generating annual revenues of $25M.

Our e-commerce strategy hinges around our website www.realdope.coffee. At our current stage of growth, 
we utilize the micro fulfillment center concept.

Click and Brick Advantages
● Boost offline (in-store) sales by leveraging online data
● Enhance the customer experience by giving sales associates access to their online account 

information (purchase history, product recommendations)
● Integrate inventory and fulfillment, which allows shoppers to buy online and pick up in the store, or 

have items shipped to their home.

http://www.realdope.coffee
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Traction
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Dope Coffee has an intentional plan to upgrade our manufacturing & 
fulfillment capability in three phases based on funding level

Phase 1 - (Preseed)
● B2C & B2B Internal Fulfillment 
● Self Produce All Manufactured Products
● Third Party Coffee Roaster

Phase 2 - (Post Seed) Decrease reliance on 3PO and Co Packers. 
Increase roasting & bottling capacity. Begin K-Cup Manufacturing, 
Sourcing direct from China at large volume.

Phase 3 - Internal Production, Large Scale Roasting Operations, Large 
Scale Bottling, Large scale Fulfilment & Distribution Operations

MANUFACTURING & LOGISTICS





COFFEE AT THE SPEED OF THE INTERNET


