Charlotte Lamb
A highly motivated marketer with more than 18 years’ experience at several global asset management firms, I am a passionate believer in the role the industry has to play in society. I am now seeking a role in which I can help to drive this forward, ensuring that investor needs are put first, especially with regard to communications. 
KEY SKILLS
Marketing strategy: Development of UK, European and broader International marketing strategies and delivery of related campaigns.
People Management: Varied people management experience, dealing with a wide range of personalities and abilities.
Organisation: Project management of long- and short-term marketing campaigns.
EMPLOYMENT HISTORY
Mar 2018 – Oct 2019
Janus Henderson Investors, London



Position: Head of Wholesale Marketing, UK, EMEA & LatAm
· Distillation of the corporate strategy into a marketing strategy for the Wholesale marketing team, providing consistent guidelines, with flexibility for them to customise based on their market.
· Creation of a marketing plan for new product launches.

· Representing the marketing team on various company-wide committees and initiatives including the Client Experience Initiative, the Brexit working group, the product oversight committee and the distribution and registration committee.

· Management of multiple agency relationships.

· Marketing lead for implementation of a new workflow management tool.

· Management of a £7million marketing budget.

· Management of a team of nine regional marketers and an advertising manager.
Apr 2013 – Feb 2018
Natixis Global Asset Management, London



Position: Head of International Distribution Marketing (since October 2015)
Marketing Manager (April 2013 – March 2014), Senior Marketing Manager (April 2014 – September 2015) 
Leading the International Distribution Marketing team, covering all international markets (ex-US and Canada); management of a team of six regional marketers based in London and Paris.
· Development of an International Distribution Marketing Strategy, with communication plans for each region – in close collaboration with the Head of International Distribution Sales and the Strategy team.
· Development of Email Communications Strategy: Identifying clear purposes and audiences for each communication; Marketing contact for the Technology team in acquisition and implementation of new internal email tool; Ensuring consistency in reporting on successes and failures for local sales teams.
· Development, implementation and maintenance of a Social Media Strategy for the UK; now becoming a Global Strategy in conjunction with US colleagues.

· Initiation of a ‘Persona’ project for the International business.
· Participation at various Strategic Committee meetings with the Global Head of Strategic Marketing, the Deputy CEO of the International Business and members of their broader teams.

· Marketing responsibility for new product launches, working with product development, legal and sales.

· Development of a new dedicated range of fund literature – covering all major asset classes, including alternatives – to support retail distribution efforts.
· Creation and implementation of a quarterly newsletter for financial advisers across Europe and MENA.

· Providing direction for the Marketing Communications team in terms of advertising within the region.

· Adaptation, where necessary, of affiliate-produced thought leadership content.

· Participation in the ‘Retail Infrastructure Working Group’ – a group of people from across the business trying to affect change in the organisation of our company to better suit the business needs.
· Line management responsibility for regional marketers x5.

· Liaison with dedicated Digital, Design, Editorial and Marketing Technology teams in Boston, as well as regular collaboration with US counterparts.

· Regular collaboration with global PR team to ensure consistency of messaging around key campaign activities.

· Liaison and collaboration with a number of third-party vendors, including media agencies.
Jul 2009 – Apr 2013
M&G Investments, London



Position: Regional Marketing Manager, Southern Europe
Aug 2011 – Apr 2013 – Marketing Manager, Southern Europe
· Creation of the overall marketing strategy for Southern Europe – France, Italy & Spain.
· Working with other divisions in the Global Marketing team and PR to ensure a fully coordinated approach to ‘global’ campaigns: event support, advertising, digital activity etc.

· Development of tailored marketing campaigns by country and client.
· Budget management – £450k – for all marketing activities, excluding advertising, in Southern Europe.
· Continuous delivery and development of standard BAU marketing collateral.

· Line management of the Marketing Executives for Southern Europe.

Jul 2009 – Jul 2011 – Senior Marketing Executive – UK Customer Marketing
· Strategic planning and development of direct marketing campaigns for end investors in line with company strategy. 
· Responsibility for online advertising campaigns: choice of product, placement & MI, with creative& media agencies.
· Creation of a digital strategy for the Direct Customer Marketing team.
· Project management of the creation, development and delivery of a trial online initiative for the business.
· Line management for marketing executive and task management for all where appropriate.
· Budget management responsibility for direct mail and standard literature production.
Jan 2002 – Mar 2009
Capital International Limited (Part of the Capital Group Companies), London



Position: Marketing Communications/Production Support
Marketing Communications Coordinator (July 2005 – March 2009) and Production Support (April 2003 – July 2005). 
· Developing integrated marketing campaigns for use with IFA networks, private banks and global distributors. 
· Writing communication plans to aid internal sales teams in their use of the materials with clients.

· Ongoing project management for marketing campaigns and Annual & Semi-Annual Reports. 

· Evaluation of previous campaigns to determine levels of success and decide whether or not to repeat the activity.

· Creation of departmental processes.
· Coordination and content creation for shareholder mailings – involving liaison with both internal and external contacts.
· Copy editing of new materials – ensuring data is correct, checking for tone of voice, structure, spelling and grammar.

· Supervising a team of three designers and the team assistant.

· Website updates – in English, French and German.
Assistant (January 2002 – April 2003): working for the Director of the retail initiative and one other manager.

Apr 2000 – Oct 2001
Spectrum Strategy Consultants, London



Position: Management Assistant/Human Resources Administrator
Oct 1999 – Mar 2000
EuroLondon Appointments, London. Position: Secretary/Receptionist
PROFESSIONAL QUALIFICATIONS/ TRAINING UNDERTAKEN
November 2003 – Investment Management Certificate
December 2010 – The IDM Complete Digital Marketing
October 2019 – The Association of Investment Marketers, Leadership Programme 
	EDUCATION 
1995 – 1999: The University of Hull
Second Class BA Hons in European Studies with Distinction in Oral Italian.
1997 – 1998 spent at Università di Bologna, Sede di Forlì.
	
1989 – 1995: Westholme Upper School, Blackburn
A-Levels: English Language, French, Geography, and General Studies.
GCSEs: 9 at Grade A, including Maths, English, Science, French, Italian and German.


OTHER ACCOMPLISHMENTS:
Finalist in the Investment Week, Women In Investment Awards, 2019, for Team Leader of the Year.

SKILLS
Packages: MS Office, including: Word, Excel, Project, PowerPoint, Windows – all versions, MS Outlook, Lotus Notes.
Languages: Italian – fluent. French – intermediate. 
INTERESTS
Latin American and ballroom dancing, tennis, horse riding, walking, travel, foreign literature and culture.
